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IS VITAL TO VICTORY 


In war, food ranks right along with 
guns and tanks, planes and ships. It 
is this industry's obligation to conserve 
the largest supplies of food the world 
has even known—food to sustain our 
fighting forces, our allies, our war 


workers and our civilian population. 


place your orders. 


production capacity. 


in mind is the time to determine your 


requirements for next season and to 


Your machinery 


and supply houses must know in 
advance to arrange for needed ma- 


terials to keep your plant at full 


Your early 


Be sure your plant Tee Ee orders will help 


is ready for maxi- 
mum production. 
RIGHT NOW when 
weaknesses in pro- 
duction lines and 


other needs are fresh 


For The Duration - - - 


As the industry’s business journal, THE CANNING TRADE 
has assumed the responsibility of keeping the industry in- 
formed of what the Government requires of it for the pro: 
duction of food to sustain our armed forces, our allies and 
our civihan population. Until Victory is ours every effort 
will be made to supply all contributing information and each 
issue kept “strictly business”, free of frills, continuing how- 


ever, allthe usual features, business news and market activi- 


ties, giving all the information needed to keep well posted. 


them to help 
you. Don't delay -- 

order today. Re- 
member, your job 
in Victory isto 


‘KEEP ‘EM FED” 


Keeping the Canning Industry Informed -- Since 1978 
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Shoriage of CERELOSE uw Temporary 
ITS VALUE IS PERMANENT _ 


their products. Within recent months, 
however, the demand for Cerelose has 
reached huge proportions, so much so 
that a shortage now exists. 


terpenes (pure Dextrose sugar) en- 
joys the proud privilege of being 
regarded by the canning industry as a 
standard ingredient in canned foods. 


PURE 
DEXTROSE 
SUGAR 


While this shortage is temporary, the 
value of Cerelose is permanent. Its ability 
to enhance food value and protect the 
flavor and texture of canned foods, 
remains as always, unchanged. 


Through the years, since Cerelose first 
became available to the industry, the 
number of canners using it has shown a 
steady, healthy increase for one reason 
—its merit as a valuable ingredient for 
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KARO SYRUP 


CORN PRODUCTS SALES COMPANY 
17 Battery Place + New York, N. Y. 


CERELOSE DEXTROSE 
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In the future, glass houses may become com- 
mon, and we may have ‘‘dew-drop’’ cars, elevated high- 
ways, airplane glider freight—but man’s primary need 
will still be for three-meals-a-day! 


And people will be better-fed than ever 
before. Our government’s war-time nutritional campaign 
for a better-balanced diet and a greater use of vegetables, 
means greater demand for canned foods. 


Even today, when the canning industry is busy 
helping supply the extra food needed by men at war, we 
must be planning ahead for these new conditions. 


FMG engineers are working constantly on im- 
provements which anticipate future requirements. Let 
us help you in your plans for improved products for the 
future. 


CORN CANNERS 


Our General Catalog contains many valuable The FMC Double Husker operates on a new 
suggestions on the operation and care of canning ma- 


husking principle that completely eliminates 
chines—and shows modern canning plant equipment. ig . 


bruising and breaking of corn. Some of the 
other machines in our corn line are shown 
Complete modern equipment for ali canned foods. below. le 


Peerless 


Corn Sitker 
Corn Washer y with Double 


Universal 
Corn Cutter 
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IT HAPPENS HERE, it happens there — and there's 


no telling where a jam will occur in the line prior ? 
to processing. But first aid usually saves damaged 
filled cans from becoming casualties. 


“A SWITCH IN TIME saves mine,” says Hamm 


when the contents of the damaged cans are quickly 
put into new containers. 


THERE’S A HAPPY ENDING to every “jam” if 


salvage is effected promptly.The product is usually 
entirely satisfactory and it does prevent waste. 


production unfortunately 
also increases the problem of waste. 
And waste is the enemy we, on the home 
front, must fight. By controlling waste you 
automatically increase production—pro- 


duction which is so vitally needed by our 
people everywhere. 


finished product 
inspec stacks fre- 
quently. 


i and 
closing machines 
equipment well grease 
and oiled. 
rly —in- 
aust retorts prope 
exhausting 
cause corrosion and spoilage. 
3 Watch your cooling — 
_ynder-cooling re uc 
oling causes 


rature 
that retort tempe 
register accurately, 
watch your timing. 


i i 
our equipment repa 
" coat with a 
film of oil or grease. 


You can do your part to make every can 
count by watching your operations con- 
stantly and handling your pack carefully! 


i ter— 
our cooling Wa 
chemical treatment 
std curb corrosion. 


ly— 
r filler constant 

Check onder-filling encour- 
ages spoilage. 


CAN COMPANY 


(Reprints of this advertisement are available for posting up around your plant. Simply write Continental Can Co., 100 E. 42 St., N.Y.C.) 
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Association to offer free service for Wanted and 

For Sale ads., in its Information Letter, thus 
folléwing the pernicious habit of some of the State 
canners associations. They will find that it costs “right 
smart” to handle the incoming ads., to put them into 
type, or on the mimeograph, and then to forward all 
replies to such ads., including postage and clerk time. 
But if they have more money than they know what to 
do with we freely admit that we have not. And why 
should they trespass upon our field, and take even 
these few pennies from us? 

Any canner or other in the industry who desires to 
buy some secondhand (used) machinery will certainly 
not complain about spending a few dollars to uncover 
what he seeks. It can be well worth his while, in that 
he may have a selection to choose from, and thus not 
only save money, but possibly get a better bargain. 
And, by the same token, any one who has some worth- 
while second-hand machinery he wishes to dispose 
of, will surely not object to spending a little money 
to offer it generally to the industry. In both these 
cases the offers, you know, approach the entire industry 
and not just the comparatively small membership list. 

But the justice of our claim to keep off our preserves 
needs no bolster. Every one of these associations 
wishes our support and they know they always get it, 
as fully as in our power to give and they always have. 
And every member knows that it is the advertising 
which makes this service possible. The advertiser 
knows this, too, but he does not object as it insures 
him—in these columns at least—the close attention 
he must receive if his advertising is to pay. It is 
reader attention which pays, never forget, and not 
mere numbers of claimed subscribers, nor membership 
lists. 

It is just not fair to cut into our field in this way, 
and we trust that in every case where this injustice 
is being committed, now that they see it in its true 
light, they will cease. 


‘| asec FAIR!—Now comes the National Canners 


ORDER M-237 AT WORK—An intimate view of 
how big canners work under this regulation was 
recently furnished by The California Packing Corp., 
in the 1942 opening prices on Del Monte or Featured 
brands Northwest canned or glass pack pears, catsup 
and corn. They say: 

First Allotment for Shipment Our Option—October/November 

With our 1942 pack of pears nearing completion, we are in 


a position to offer to our regular buyers the following proposal 
for booking: 
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We have added together the total number of full or regular 
cases, all size containers tins and glass, both Halves and Sliced, 
of Del Monte Brand and Featured Brand Pears confirmed by 
= bag Office during the period March 1, 1941, to February 

, 1942. 


Against that quantity we offer to book for October/November 
shipment 20 per cent to consist of the following assortment: 


Selling Price 
Per Dozen 
40% No. 2% Glass Halves Pears—Cases 1 dozen........ $2.8214 
20% No. 303 Glass Halves Pears—Cases 1 dozen........ 1.92 
10% No. 303 Glass Sliced Pears—Cases 1 dozen.......... 1.871% 
30% No. 2% tins Halves Pears—Cases 2 dozen........ x» 247% 


F.O.B. Northwest Cannery, Rail or Truck Shipment. 

Terms and conditions as per our Regular Canned Foods Con- 
tract No. 380, the following clause being made a part thereof: 

“Due to Federal Sugar Rationing, the syrup density in which 
the fruits contracted hereunder are packed (except Pineapple 
and Juice) may be slightly less than that previously used, but 
shall be equal to or better than 90 per cent thereof.” 

The Tax Clause as per our Posting No. 7023 of August 4, 
1936, applies; this clause is definitely a part of our selling terms. 


EXAMPLE OF BOOKING 
If a buyer purchased in the period specified, 1,000 cases Del 
Monte or Featured Brand Pears, all size containers, tins or 
glass, Halves or Sliced, we now offer to book for that buyer 
20%, or 200 cases, as follows: 
80 cases No. 2% Glass Halves Pears 
40 cases No. 303 Glass Halves Pears 
20 cases No. 303 Glass Sliced Pears 
60 cases No. 2% tins Halves Pears 


200 cases 


Our regular buyers may take all or any part of the above 
assortment. 


We submit the following information required by buyers 


under Section 1341.106A of Maximum Price Regulation 185 


DEL MONTE BRAND AND FEATURED BRANDS 
No. 2% Glass Halves Pears— 


Maximum Price (Our Ceiling) .............:ccccee00 2.8300 

Dealers’ Permitted -4550 
No. 303 Glass Halves Pears— 

1.6107 

Maximum Price (Our Ceiling) .............ccccccceee 1.9193 

Dealers’ Permitted Increase .3086 
No. 303 Glass Sliced Pears— 

Base Price ...... 1.6039 

Maximum Price (Our Ceiling) ................0000. 1.8830 

Dealers’ Permitted Increase .2804 
No. 2% Tins Halves Pears— 

2.0552 

Maximum Price (Our Ceiling) 2.4782 

Dealers’ Permitted Increase 4230 


Goods are now ready for shipment. Orders against this allot- 
ment finally confirmed and entered by our Main Office must be 
shipped as soon as we can arrange during October/November, 


| 


as we are shipping this allotment under the percentage allowed 
by WPB order M-237. 

Acceptance by each buyer of all or any portion of the above 
assortment must be received in this office not later than the 
close of business, Saturday, October 24, 1942. Buyers who 
have not been heard from by that date will have no further 
call upon this allotment. 


TOMATO CATSUP AND CHILI SAUCE 


First Allotment for Shipment Our Option—Soon as Possible 

We offer to our buyers the following proposal for booking: 

We have added the total number of full or regular cases of 
each size glass Del Monte Brand and Featured Brand California 
Tomato Catsup and Chili Sauce confirmed by this office during 
the period March 1, 1941, to February 15, 1942. 

Against that quantity, of each size, we offer to book, of the 
same size, 3313% of the following items: 


Selling Price 
Per Dozen 
24/large Glass Catsup 1.40 
12/12% ounce Glass Chili Sauce 1.75 


F.0O.B. California Common Point, Seller’s option. 

Terms and conditions as per our Regular Canned Foods 
Contract No. 380. 

The Tax Clause as per our Posting No. 7023 of August 4, 
1936, applies. This clause is definitely a part of our selling 
terms. 

EXAMPLE OF BOOKING 
If a buyer purchased in the period specified— 
150 cases Small Glass Catsup 
300 cases Large Glass Catsup 
150 cases 12% oz. Glass Chili Sauce 
we now offer to book for that buyer 3343% or— 
50 cases Small Glass Catsup 
100 cases Large Glass Catsup 
50 cases 12% oz. Glass Chili Sauce 


Our regular buyers may take all or any part of the above 
assortment subject to final confirmation by our main office. 

Goods are now ready for shipment. Our storage problem is 
acute. Orders against this allotment finally confirmed and 
entered by our main office must be shipped as soon as we can 
arrange. 

Acceptance by each buyer of all or any portion of the above 
assortment must be received in this office not later than Friday, 
October 23, 1942. Buyers who have not been heard from by 
that date will have no further call upon this allotment. 


CREAM STYLE CANNED CORN 

Our 1942 pack of Corn is completed. We offer to our buyers 
the following proposal for booking: 

We have added the total number of full or regular cases, 
all size cans, of each variety of Del Monte and Featured Brand 
Cream Style Canned Corn confirmed by our Main Office during 
the period March 1, 1941, to February 15, 1942. 

Against that quantity, of each variety, we offer to book, of 
the same variety: 


385%—to consist of the following assortment: 


Selling Price 
Per Dozen 
20% No. 303 Tins Fancy Country Gentleman............ $1.05 
80% 2 Tall Tins Fancy Country Gentleman.............. 1.22% 
or 
50% No. 303 Tins Fancy Golden................cccccccscccssscesees 1.05 
50% 2 Tall Tins Fancy Golden...... 1.22% 


F.O.B. Midwest Common Point, Seller’s Option. 


Terms and conditions as per our regular Midwest Contract 
No. 385. 
The Tax Clause as per our ‘Posting No. 7023 of August 4, 


1936, applies. This clause is definitely a part of our selling 
terms. 


EXAMPLE OF BOOKING 


If a buyer purchased in the period specified—1,000 cases Del 
Monte or Featured Brand Cream Style Country Gentleman 
Corn, all sizes tin containers, we now offer to book for that 
buyer 35% or 350 cases as follows: 


70 cases No. 303 Tins Cream Style Country 
Gentleman Corn 


280 cases 2 Tall Tins Cream Style 
Gentleman Corn 


If a buyer purchased—1,000 cases Del Monte or Featured 
Brand Cream Style Golden Corn, all sizes tin containers, we 
now offer to book for that buyer 35% or 350 cases as follows: 

175 cases No. 303 Tins Cream Style Golden Corn 
175 cases 2 Tall Tins Cream Style Golden Corn 

Our regular buyers may take all or any part of the above 
assortment. 

Goods are now ready for shipment. Our storage problem 
is acute. Orders against this allotment finally confirmed and 
entered by our Main Office must be shipped as soon as we 
can arrange. 

Acceptance by each buyer of all or any portion of the above 
assortment must be received in this office not later than the 
close of business Thursday, October 22, 1942. Buyers who 
have not been heard from by that date will have no further 
call upon this allotment. 


Country 


HELP COMING—There is every evidence that the 
Government intends to help the food producers. The 
importance of food in the war effort is growing larger 
every day, or should we say better realized. The food 
must be grown and preserved and nothing is to be 
left undone to assure that. 

You notice that under the Manpower Commission 
they intend to freeze farm labor, and to end recruiting 
for both the war plants and for the armed services in 
the agricultural areas. This does not mean that a 
haven will be set up in our agricultural regions for 
slackers, but it does mean that key men, on the food- 
growing line, will be exempted in the draft, and that 
some now in, among the older ones, may be re-assigned 
to this work. Certainly other plans to increase the 
farm labor supply will be worked out during the 
winter, and be ready when needed. This farm labor 
supply can be worked out, we all know, but it will 
mean harder labor than has been called for on the 
farms in recent years. In other words, the day of 
the gentleman farmer will have to be suspended for 
the duration, and once more the whole family may 
have to learn to work from sun-up to sun-down, just 
as is happening in city and urban regions everywhere, 
if we hope to win this war. 

And the canning industry is called upon to play a 
major part in this effort, greater than ever before. 
This must exclude all intentions to reduce acreages or 
packs. We must have more, not less. 

And you must have noted that just this week, in 
fact, October 27th, P-115, covering canned fruits, 
vegetables and fish, has been amended to permit higher 
preference ratings to packers for materials and sup- 
plies, and for machinery for maintenance, repair and 
replacement. You have this in full elsewhere in this 
issue, but the point is that they see in time that such 
supplies must be provided for, and that nothing is to 
be left undone to have all plants in fine working order 
to care for the food crops which they are driving for 
from the growers. The entire canning industry is in 
the army now, or at least with the Armed Forces. 
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HIGHER RATINGS FOR CANNING MACHINERY 


P-115 Amended assigns AA-2X for emergency maintenance or repair, AA-5 


for repair, maintenance or operation, AA-3 for replacement. 


mediate placement of orders. 


Fruit and vegetable packers are 
assigned higher preference ratings for 
material and machinery for replacement, 
maintenance and repair by an amend- 
ment to Preference Rating Order P-115, 
issued October 27 by the Director Gen- 
eral for Operations. 

In addition, fish packers are included 
under P-115 for the first time. Previ- 
ously, they were operating only under 
Order P-100 (A-10 rating), covering re- 
pairs and maintenance, and to obtain a 
higher rating for each item of repair or 
equipment needed, it was necessary for 
them to file a PD-1A form. 

Canned fish is an important food in 
the war program. Some _ processing 
equipment of plants that pack fish is 
substantially the same as that of plants 
which process fruits and vegetables. In 
some instances, fruits, vegetables and 
fish are handled in the same plant. To- 
day’s amendment will expedite delivery 
of material and machinery to fish can- 
ners and packers of frozen and fresh fish. 

A further purpose of today’s amend- 
ment is to raise the rating to a pattern 
in conformity with existing needs. The 
ratings will assure adequate supplies and 
equipment for packing the 1943 crops 
and fish catch, and avert spoilage of 
fresh commodities which might be caused 
by stoppage of a packer’s operations. 

The amendment assigns the following 
preference ratings to deliveries to fruit, 
vegetable and fish canners and _ pro- 
cessors: 

1. AA-2X for material directly re- 
quired for emergency maintenance or 
repair to prevent spoilage of commodi- 
ties because of an actual breakdown or 
suspension of a packer’s operations. Pre- 
viously, such material was assigned an 
A-l-a rating. After applying the AA-2X 
rating, a packer must immediately tele- 
graph a report to WPB describing break- 
down material required and other speci- 
fied details. 

2. AA-5 for materials required for 
repair, maintenance or operation. This 
rating includes strapping and stitching 
wire. However, it does not apply to 
metal containers and closures, fuel or 
office supplies. Previously, the rating 
was A-1-j, and strapping and stitching 
wire was not included. 

8. AA-3 for materials required for re- 
placement or for more efficient opera- 
tion. Previously, the rating for replace- 
ment materials was A-1-c. 

The AA-3 rating applies only to can- 
ning and processing equipment. Build- 
ing additions, plumbing, heating and 
lighting equipment are not within the 
provisions of the order. The order also 
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does not cover any planting or harvest- 
ing equipment, fishing vessels, fishing 
equipment, fish rendering machinery, or 
equipment used in the transportation of 
food products from a packer’s plant. 
The AA-3 rating for materials needed 
for more efficient operation applies to 
material required to convert canning 
equipment to use containers required by 

Conservation Order M-81, and other 

orders restricting permitted use of con- 

tainers and closures, and in other cases 

of special need. This is designed to 

permit greatest possible utilization of 

canning and processing machinery. 
Text of the order follows: 

PART 1085—MAINTENANCE AND OPERA- 
TION OF PLANTS CANNING OR PROCESS- 
ING FRUITS, VEGETABLES, OR FISH 
(Preference Rating Order P-115, as 

Amended October 27, 1942) 


Part 1085 (formerly entitled “Mainte- 
nance and Expansion of Plants Canning 
Fruits and Vegetables”) is hereby 
amended to read “Part 1085, Mainte- 
nance and Operation of Plants Canning 
or Processing Fruits, Vegetables or 
Fish,” and Preference Rating Order 
P-115 (§$ 1085.1) is hereby amended to 
read as follows: 

§$ 1085.1 Preference Rating Order P- 
115—(a) Definitions. For the purposes 
of this order: 

(1) “Producer” means any person lo- 
cated in the United States, its territories 
and possessions, engaged in the business 
of canning or otherwise processing fruits, 
vegetables, or fish, or any person, located 
in the Dominion of Canada, to whom 
and in whose name a copy of this order 
is specifically issued. 

(2) “Canning” means the preparation 
of fruits, vegetables, or fish for market 
by packing such fruits, vegetables, or 
fish (either alone or in combination with 
other commodities) in hermetically 
sealed containers and sterilizing by the 
use of heat and includes all operations 
required for or usually incidental to such 
preparation. 

(3) “Processing” means the primary 
preparation of fruits, vegetables, or fish 
for market by freezing, dehydration, and 
fresh packing in a processing plant. 

(4) “Material” means any commodity, 
equipment, accessory, part, assembly, or 
product of any kind, used in the canning 
or processing of fruits, vegetables or fish, 
but does not include any planting or 
harvesting equipment, fishing vessels, or 
fishing equipment, or equipment used in 
the transportation of food products 
from the producer’s plant. 

(5) “Maintenance” means minimum 
upkeep necessary to enable the pro- 


Permits im- 


ducer’s existing plant and equipment to 
be used at its maximum rate of opera- 
tion permissible under Conservation 
Order M-81 (To Conserve the Supply 
and Direct the Distribution of Tin Plate 
and Terne Plate) and other like orders. 
(6) “Repair” means restoration of a 
producer’s machinery, plant or equip- 
ment to sound working condition after 
physical depreciation, wear and tear, 
damage, destruction of parts or the like 
have impaired its fitness for service but 
not to an extent involving major recon- 

struction. 


(7) “Material required for operation” 
means operating supplies including strap- 
ping and stitching wire but not including 
metal containers and closures, fuel, and 
office supplies. 

(8) “Replacement” means substitution 
of new machinery or equipment for exist- 
ing machinery or equipment, when not 
constituting repair. 

(9) “Material required for more effi- 
cient operation” means material neces- 
sary for the most effective use of ma- 
chinery in existing production lines, and 
material required to adapt such lines 
to the requirements of Order M-81, as 
amended from time to time, and other 
orders restricting permitted uses of con- 
tainers and closures. 


(10) “Supplier” means any person with 
whom a contract or purchase order has 
been placed for delivery of material to a 
producer or to another supplier. 

(11) “Fish” includes shellfish. 


(b) Assignment of preference ratings. 
Preference ratings are hereby assigned, 
subject to the restrictions and conditions 
of paragraphs (c) and (d) hereof: 

(1) AA-2X to deliveries, to a producer, 
of material directly required for emer- 
gency maintenance or repair, to avert 
spoilage of fruit, vegetables or fish be- 
cause of an actual breakdown or suspen- 
sion of a producer’s operations. 

(2) AA-5 to deliveries, to a producer, 
of material required for repair, mainte- 
nance or operation. 

(3) AA-3 to deliveries, to a producer, 
of material required for replacement, or 
for more efficient operation, excluding, 
however, any deliveries: 

(i) For the construction of new build- 
ings, or the establishment of new plants. 

(ii) For the establishment of new pro- 
duction lines. 

(iii) For any other purpose that, in the 
opinion of the Director General for Oper- 
ations at the time application is made, as 
provided in paragraph (d) (3) below, is 
not in the public interest, does not pro- 
mote the national defense, or is in con- 
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flict with the policy of Conservation 
Order M-81 (To Conserve the Supply 
and Direct the Distribution of Tin Plate 
and Terne Plate) or other like orders. 

(c) Restrictions on application of rat- 


ings by producer. (1) The producer 
shall not apply any preference rating 
assigned by (b) (1) above to deliveries 
of material to replace other material 
withdrawn from his inventory of stores 
for maintenance, repair or operation. 

(2) The producer shall not a ply any 
preference rating assigned by b) (2) 
above, if, in view of the current rate of 
consumption of his inventory of stores 
for repair and maintenance or operation, 
the delivery of the material to be rated 
would increase his inventory or stores 
above the minimum permitted or pro- 
vided in paragraph (e) below. 

(3) The producer shall not apply any 
preference rating hereunder unless the 
material to be delivered cannot be se- 
cured when required without such rating. 

(4) The producer may apply the rat- 
ing only to those quantities and kinds 
of materials necessary to enable him to 
maintain his canning or processing 
schedules up to the end of the calendar 
year 1943. 

(d) Application of preference rating. 
(1) A producer or any supplier, in order 
to apply or extend the preference ratings 
assigned hereunder shall comply with 
Priorities Regulation No. 8, as it may be 
amended from time to time. 

(2) If preference rating AA-2X is ap- 
plied, for emergency maintenance or 
repair, the producer must, immediately 
upon placing his order for such material, 
telegraph to the War Production Board 
the following with respect to such order: 

(i) The name and address of the 
supplier; 

(ii) Brief statement of what necessi- 
tated application of rating for emer- 
gency maintenance and repair; 

(iii) A specific description of the ma- 
terial included in the order, and 
’ (iv) The invoice cost of each item of 
such material. 

(3) If the material is required for 
replacement or more efficient operation, 
the producer shall not apply preference 
rating AA-3, unless he shall have com- 
municated with the War Production 
Board, describing the material needed 
and the nature of the proposed replace- 
ment or addition, and shall have re- 
ceived from the Director General for 
Operations a specific authorization to 
apply such rating, notwithstanding the 
fact that he may have previously been 
authorized to apply a rating of A-3, or 
A-1-c. Such application for authoriza- 
tion may be made by a written state- 
ment on Form PD-285 or, in any emer- 
gency, by telegram giving substantially 
the information called for by said Form 
PD-285. 

(e) Inventory provisions. A producer 
shall not accept deliveries (whether rated 
hereunder or not) of material for repair 
and maintenance or operation which will 
increase the inventory or stores available 
to the producer for such purposes to an 


8 


amount greater than the minimum nec- 
essary for repair and maintenance and to 
sustain the current level of operations of 
the producer, and the ratio of such in- 
ventory and stores to current operations 
shall in no event exceed the ratio of aver- 
age inventory to average operation for 
the years 1938, 1939, and 1940. 

(f) Records. In addition to the rec- 
ords required to be kept under Priorities 
Regulation No. 1, a producer, and each 
supplier placing or receiving any pur- 
chase order or contract rated hereunder, 
shall each retain, for a period of two 
years, for inspection by representatives 
of the War Production Board, endorsed 
copies of all such purchase orders or con- 
tracts, whether accepted or rejected seg- 
regated from all other purchase orders 
or contracts or filed in such a manner 
that they can be readily segregated for 
such inspection. 

(g) Reports. Each producer who ap- 
plies a preference rating hereunder shall 
file such reports as may be required from 
time to time by the War Production 
Board; and until further notice any pro- 
ducer who applies a preference rating 
hereunder for “emergency maintenance 
or repair”, or for “repair, maintenance 
or operation” shall file with the War Pro- 
duction Board on or before the 10th day 
of each month copies of all purchase 
orders on which such ratings have been 
applied during the previous month. 

(h) Communications to War Produc- 
tion Board. All reports required to be 
filed hereunder, and all communications 
concerning this order, shall, unless other- 
wise directed, be addressed to: War Pro- 
duction Board, Food Branch, Washing- 
ton, D. C. Ref.: P-115. 


(i) Violations. Any person who wil- 
fully violates any provision of this order, 
or who, in connection with this order, 
wilfully conceals a material fact or fur- 
nishes false information to any depart- 
ment or agency of the United States is 
guilty of a crime, and upon conviction 
may be punished by fine or imprisonment. 
In addition, any such person may be pro- 
hibited from making or obtaining further 
deliveries of, or from processing or using, 
material under priority control and may 
be deprived of priorities assistance. 

(j) Revocation or amendment. This 
order may be revoked or amended at any 
time as to any producer or any supplier. 
In the event of revocation, deliveries al- 
ready rated pursuant to this order shall 
be completed in accordance with said rat- 
ing, unless the rating has been specifi- 
cally revoked with respect thereto. No 
additional applications of the rating to 
any other deliveries shall thereafter be 
made by the producer or supplier affected 
by such revocation. 

(k) Applicability of priorities regula- 
tions. This order and all transactions 
affected thereby are subject to all appli- 
cable provisions of the priorities regula- 
tions of the War Production Board, as 
amended from time to time. 

Issued this 27th day of October 1942. 

ERNST KANZLER, 
Director General For Operations. 


FERTILIZER RESTRICTIONS 
EXPLAINED 


Nitrogen, a basic need in the manu- 
facture of munitions, is the first element 
in fertilizers to be hit by War Produc- 
tion Board restrictions. Order M-231, 
now in effect, restricts the kind and 
proportion of nitrogen that may be used 
in fertilizer mixtures. Nitrogen from 
chemical or mineral sources, which is 
the kind used in munitions, is definitely 
restricted. That derived from plant and 
animal materials is not curtailed. 


Asked to interpret the main points of 
the WPB nitrogen ruling as it relates 
to farming and home gardening in Con- 
necticut, Dr. E. M. Bailey, Chief Chemist 
at the Connecticut Agricultural Station 
at New Haven, made the following 
statement: 


The order first establishes a limited 
number of grades of chemical fertilizer 
that may be used in the various states, 
the grades and the number depending on 
the agricultural needs in _ different 
regions of the country. Besides saving 
nitrogen, the reduction in number of 
grades will have labor and effort involved 
in the manufacture and distribution of 
the fertilizers. “Grade” refers to the 
proportions of the major elements of 
plant food contained in the mixture. 
Thus a 3-12-6 fertilizer is one containing 
3 pounds of nitrogen, 12 pounds of avail- 
able phosphoric acid and 6 pounds of 
potash in each 100 pounds of fertilizer, 
which is a total of 21 pounds per 100, or 
420 pounds per ton. 


The grades chosen by the WPB for 
use in the different States were selected 
only after consultation with agronomists 
and others as to the agricultural needs 
of the State. It is believed that they 
will be adequate and at the same time 
release essential chemicals for the war 
effort. 


The nitrogen order restricts the manu- 
facture and use of fertilizers containing 
chemical nitrogen. Such fertilizers may 
not be used on grain sown this fall if 
the crop is to be harvested for grain. 
No mention is made of its use on cover 
crops. Fertilizer containing chemical 
nitrogen may not be used for lawns, golf 
courses, parks, cemeteries, roadside non- 
commercial plantings of trees, shrubs or 
flowers. However, there is no restriction 
on organic nitrogen. 


CANCO MEN WIN WELDING AWARDS 


Howard B. Peterson, designer for the 
American Can Company at San Fran- 
cisco, Calif., won a prize of $500 with 
his essay on the use of are welding in 
manufacturing canning machinery in the 
contest held by the James F. Lincoln 
Are Welding Foundation of Cleveland. 
S. Birkland, of the same plant, received 
$250 for his entry. In all, there were 
nine San Francisco winners. 
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Canco Speaking Service 


eAnnounces 


A New Series of Lectures concerning 
Wartime’s effect upon our National 
Food Supply... 


OD IS PLAYING a vital role in our 
fight for Victory. Vast quantities 
are required to feed our military 
forces and civilian populations, both 
in this country and abroad. 


This demand is placing a severe 
strain on our national supply. It is 
causing numerous changes in the food 
field . . . bringing many new prob- 
lems to canners, grocers, and the 
general public. 


AMERICAN CAN COMPANY, 


PARK AVENUE, NEWYORK, N. Y. 


In recognition of this fact, Mr. 
Carlton F. Sturdy, nationally known 
lecturer and food authority, who has 
conducted Canco’s Speaking Service 
for nearly ten years, now offers a new 
series of up-to-the-minute addresses of 
vital interest to the trade and con- 
sumers. He will analyze changing 
conditions, and make suggestions as 
to how they may best be met. 


During the coming year, Mr. 
Sturdy will visit scores of cities and 
towns throughout the country. By 
radio and from the lecture platform, 
he will impress thousands with the 
important place which canned foods 


‘are occupying in the present war- 


time picture. 
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WATCHING WASHINGTON 


A weekly digest of Government requirements made upon the Canning and Allied 


Industries for the winning of the war. 


CANNED KRAUT FROZEN 


In a move intended primarily to facili- 
tate distribution and consumption of the 
large 1942 supply of bulk sauerkraut, 
the War Production Board, October 28, 
froze all stocks of canned sauerkraut in 
the hands of canners, wholesalers, job- 
bers, brokers, and centrally-owned or 
voluntary chain store warehouses. 


Stocks held by any other persons ex- 
cept retailers in excess of 50 or more 
eases also are frozen. Order M-245, 
under which this action was taken, will 
remain in effect until April 1, 1943, ex- 
cept for sales to the Army, Navy, other 
specified government agencies, and opera- 
tors of ocean-going vessels. Text of 
Order M-245 follows: 


§ 3101.1 Conservation Order M-245— 
(a) Definition. For the purposes of this 
order, “canned sauerkraut” means any 
sauerkraut packed in hermetically sealed 
metal or glass containers sterilized by 
the use of heat. 


(b) Limitation. Without regard to 
previously existing contracts and any 
payments made or any other action 
taken thereunder, all persons listed in 
paragraph (c) below shall set aside all 
canned sauerkraut in their possession, 
under their control, or in transit to them 
on October 23, 1942, and any canned 
sauerkraut acquired by them between 
October 23, 1942, and March 31, 1943. 
‘Such persons may sell or deliver such 
canned sauerkraut only to or for persons 
specified in paragraph (d) below. No 
person shall purchase or accept delivery 
of any canned sauerkraut with knowl- 
edge or reason to believe that it is being 
or has been sold or delivered in violation 
of the provisions of this order. 


(c) Persons subject to limitation. 
Persons subject to the requirements of 
paragraph (b) are: 


(1) Any canner of sauerkraut 


(2) Any wholesaler, jobber, or broker; 
for purposes of this classification, the 
operator of a centrally-owned or volun- 
tary chainstore warehouse shall be con- 
sidered a wholesaler, except as to stocks 
actually in his retail stores on October 
23, 1942 


(3) Any other person who, on October 
23, 1942, had in his possession, under his 
control, or in transit to him, 50 cases 
or more of canned sauerkraut, or any 
person who hereafter acquiréd 50 cases 
or more of canned sauerkraut; excluding, 
however, any federal government agency, 
any transportation or commercial ware- 
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house concern, and, any retailer, except 
as provided in subparagraph (c) (2). 


(d) Exempt deliveries. Canned sauer- 
kraut set aside pursuant to paragraph 
(b) may be sold or delivered to or for 
the following persons: 

(1) The Army, Navy, Marine Corps, 
Coast Guard, War Shipping Administra- 
tion, or any Agency of the United States 
Government for supplies to be delivered 
to, or for the account of, the Government 
of any country pursuant to the Act of 
March 11, 1941, entitled “An Act to Pro- 
mote the Defense of the United States” 
(Lend-Lease Act). 


(2) Any person operating an ocean- 
going vessel engaged in the transporta- 
tion of cargo or passengers in the for- 
eign, coastwise, or intercoastal trade, for 
necessary supplies for such vessel. 


(e) Release date. Unless purchased or 
contracted for'by an agency specified in 
paragraph (d) on or before April 1, 1943, 
any canned sauerkraut set aside pursuant 
to this order shall be deemed released on 
that date, and may be sold and delivered 
thereafter without restriction. 


(f) Inspection and grading. Any 
canned sauerkraut required to be set 
aside under this order shall be subject to 
inspection and grading at any time by 
the Director General for Operations or 
by any person or government agency 
thereto authorized by him. 


(g) Appeals. Any person affected by 
this order who considers that compliance 
herewith would work an exceptional or 
unreasonable hardship upon him, may 
appeal to the Director General for Oper- 
ations by letter, setting forth the perti- 
nent facts and reasons such person con- 
siders that he is entitled to relief. The 
Director General for Operations may 
thereupon take such action as he deems 
appropriate. 

(h) Records, audit and inspection. All 
persons affected by this order shall keep 
and preserve for not less than two years 
accurate and complete records concern- 
ing inventories, purchases, production 
and sales. Upon request, all such records 
shall be submitted to audit and inspec- 
tion by duly authorized representatives of 
the War Production Board. 

(i) Communications. All reports re- 
quired to be filed hereunder and all com- 
munications concerning this order shall, 
unless otherwise directed, be addressed 
to: War Production Board, Food Branch, 
Washington, D. C. Ref.: M-245. 

(j) Violations. Any person who wil- 
fully violates any provision of this order 


or who wilfully furnishes false informa- 
tion to the Director General for Opera- 
tions in connection with this order, is 
guilty of a crime and upon conviction 
may be punished by fine or imprison- 
ment. In addition, any such person may 
be prohibited from making or obtaining 
further deliveries of, or from processing 
or using material under priority con- 
trol and may be deprived of priorities 
assistance, by the Director General for 
Operations. 


(k) Applicability of priorities regula- 
tions. This order and all transactions 
affected thereby are subject to all ap- 
plicable provisions of the priorities reg- 
ulations of the War Production Board, 
as amended from time to time. 


SEVEN STATES ADDED TO USDA 
SAUERKRAUT PROGRAM 


Seven more northeastern States are 
included in the Department of Agricul- 
ture’s diversion and purchase program 
to encourage the packing of kraut in 
wooden barrels. They are: Connecticut, 
Rhode Island, Maine, New Hampshire, 
Vermont, West Virginia, and Delaware. 


The program, which heretofore has in- 
cluded 18 States, was inaugurated Sep- 
tember 22 to encourage the harvesting 
and processing of the 176,000-ton kraut 
cabbage crop. With no tinplate available 
for packing civilian supplies of kraut, 
farmers had been unable to market their 
large cabbage crop through regular can- . 
ning channels. 


Under the diversion phase, the Agri- 
cultural Marketing Administration will 
pay kraut packers $1.00 for each 45- 
gallon lot they sell in regular commercial 
channels, provided the packer pays the 
producer at least $7.50 per ton for the 
Domestic type cabbage, delivered at the 
plant. This payment is considered neces- 
sary to enable packers to make the tran- 
sition from selling kraut in tin cans to 
selling it in bulk. 


If packers are unable to sell their 
supplies by March 1, 1943, the AMA will 
purchase the bulk kraut from the eligible 
packers on the basis of 14 cents per gal- 
lon, U. S. Grade C or better. By 
eliminating the unusual risks involved 
in the change in marketing procedure, 
the Department hopes to provide an out- 
let for the entire kraut cabbage crop, 
and thus prevent the waste of food. 

To date, 46 kraut packing plants have 
been granted diversion authorizations on 
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As one of America’s largest producers of 
foods — we want to do everything we can 


to help grocers meet the exacting condi- 


tions of wartime. 


We believe every gro- 
cer will only realize how 
much help it can be to 
his own business by 
reading every word of 
this program. 


No business can think only of it- 
self in critical times like these. 


So this season we set out to do 
something much more important than 
just help you sell Del Monte Foods. 


We call this new program the 
Del Monte “Buy-for-a-Week” plan. 


IT IS DESIGNED to help women plan 
better meals —help them save gas 
and tires—help them save time. 


Even more important, it is de- 
signed to help grocers like yourself 
continue to give the right kind of 
service, in spite of all the problems 
and shortages you are now facing. 


It will have the kind of full-scale 
national advertising support you al- 
ways expect of Del Monte— adver- 
tising that will show women 


al 


November 2, 1942 


HERE IS 


THE GROCER 
THE HOUSEWIFE 
—FOR THE 

WHOLE COUNTRY. 


—WHY it pays them to shop Jess 
often; 

—WHY they should buy Jarger or- 
ders at one time; 


—and HOW to plan their buying 

along really efficient lines. 

Further, this program will point 
out over and over again why women 
will get better, quicker service if they 
shop early in the week and early in 
the day. 

This “Buy-for-a-Week” advertising 
will add up to more than 28 million 
messages just during the first month. 
Ladies’ Home Journal, Woman’s Home 
Companion, McCall’s and This Week 
Magazine all carry double-page 
spreads in color. 


The American Weekly and other 
magazines carry full color pages. And 


the intelligent cooperation of all! 


month after month, this same idea | 


will be featured in many different 
ways. 

A program like that could hardly 
fail to benefit everybody. 


But we know it won’t help you as 

much as it should—unless it gets 
your active support.“ Buy-for-a-Week” 
can do just as much for your business 
as you make it do. 
THAT IS WHY 
we have pre- 
pared — for 
you to distrib- 
ute—the Del Monte 
“Wartime Meal Plan- 
ner.” It shows your 
customers who want 
to “Buy-for-a-Week” 
how to do it. Your 
Del Monte represen- 
tative can supply 
these, as well as special display ma- 
terial to identify your store with this 
whole plan. 


Why not make “Buy-for-a-Week” 
a foundation for your own business? 
Not only on Del Monte but as many 
different grocery staples as you can. 


If you do, we feel it can directly 
and definitely help you meet many 
of the problems you are facing now — 
and help you give the kind of service 
you want to give, even under war- 
time conditions. 


: 


claims totaling over 10 million gallons 
of bulk kraut. This means that con- 
sumers, who have been encouraged to 
return to the practice of buying bulk 
kraut, will soon be seeing it on retail 
counters. Distributors and retailers have 
indicated their willingness to cooperate 
in this program. 

Kraut packers in the following States, 
in addition to the seven named today, 
previously have been eligible to partici- 
pate in the Department’s program: New 
York, Pennsylvania, Massachusetts, New 
Jersey, Maryland, Ohio, Indiana, Illinois, 
Michigan, Wisconsin, Minnesota, Colo- 
rado, North Carolina, Tennessee, Vir- 
ginia, Iowa, Missouri, and Kentucky. 


CANNED FISH FREED 


Twenty per cent of the total pack of 
salmon, California pilchard (sardines), 
Atlantic sea herring (sardines) and 
mackerel between March 1, 1942, and 
February 28, 1943, is released for civilian 
consumption by an amendment to Supple- 
mentary Order M-86-b, issued October 
26 by the Director General for Opera- 
tions. The amendment also revokes Sup- 
plementary Orders M-86-c and M-86-d. 

Order M-86-c, which was issued on 
September 9, refroze canned salmon in 
canners’ hands. Order M-86-d, issued 
on September 30, released 20 per cent of 
the total salmon pack between March 1 
and October 31 to civilians. 

Under Supplementary Order M-86-b, 
originally issued on May 26, canners 
were required to set aside and hold their 
entire pack of salmon, California pil- 
chard, Atlantic sea herring and mackerel 
for the Government for a period of 60 
days after reporting to the WPB that 
the fish had been packed. 

This new amendment permits any can- 
ner to deliver for civilian consumption, 
in specified quota periods, 20 per cent 
of any species canned between March 1, 
1942, and February 28, 1943. However, 
in order to make such delivery, he must 
first have delivered 60 per cent (by net 
weight) of the pack of the species dur- 
ing the quota period to the Government. 
The first quota period ends on October 
31. Subsequent quota periods are No- 
vember, December, January and February. 


The remaining 20 per cent is to be 
- retained by the canner until it is deter- 
mined whether the pack or any part of 
it will be required by the Government. 
Otherwise, it will be released for civilian 
consumption. 


It is estimated that a total of 54.7 
million pounds of salmon, 48 million 
pounds of California sardines, 12 million 
pounds of Maine sardines and 7.2 million 
pounds of mackerel will be released for 
civilian consumption during the coming 
months. This represents about 19 per 
cent of the pre-war average annual sal- 
mon consumption of 293.7 million pounds; 
61 per cent of California sardines con- 
sumption of 79.3 million pounds; 37 per 
cent of the Maine sardine consumption 
of 32.3 million pounds, and 11.2 per cent 
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of mackerel consumption of 63.9 million 
pounds. 


The estimated 1942 pack of salmon is 
about 18 per cent below the average 
annual pre-war pack, that of California 
sardines 89 per cent higher, that of 
Maine sardines 86 per cent higher and 
that of mackerel 35 per cent lower. 


The increase in the domestic pack of 
sardines is offset by loss of imports. 
Normally, the United States imports ap- 
proximately 42 million pounds of sar- 
dines, or 25 per cent of total consumption. 
Sardines are imported from Norway, 
Portugal and France, which have been 
cut off by the war. 


The decline in the 1942 salmon pack 
from pre-war production reflects varia- 
tions in the runs of fish and operating 
difficulties. Imports are usually small 
in relation to total domestic production 
and consumption. 


EXCESS SUGAR STOCKS 


Reduction of excess sugar stocks in the 
hands of industrial users will be acceler- 
ated through an order issued October 24 
by the Office of Price Administration. 


When such users put sugar in products 
delivered to the Army, Navy, or certain 
other persons or agencies for which they 
are otherwise entitled to replacement, 
they no longer may replace such sugar 
physically if they are charged with an 
excess sugar inventory. Instead of issu- 
ing a certificate to such a user, the local 
War Price and Rationing Board will re- 
duce the excess inventory charged 
against him. 

If an industrial user with excess in- 
ventory obtains a certificate from the 
Army Exchange Service because of de- 
liveries to Army exchanges, he must 
surrender the certificate to his local 
board. The board then will reduce the 
excess inventory charged against him. 


In cases in which the excess inventory 
charged to an industrial user is less than 
the amount of sugar which he otherwise 
is entitled to replace, the entire excess 
will be cancelled and a sugar purchase 
certificate for the balance will be issued. 

This authorization is contained in 
Amendment No. 16 to Rationing Order 
No. 3, effective October 30. 


EXCESS SUGAR MAY BE 
DISPOSED OF 


To avoid deterioration of sugar in un- 
satisfactory storage places and, at the 
same time, to get idle supplies back into 
consumption channels, the Office of Price 
Administration October 26 announced 
conditions under which certain individual 
consumers and registered industrial users 
will be able to dispose of excess stocks. 


Consumers who stocked up before ra- 
tioning began may dispose of any excess 
they have, provided the sugar is in the 
processor’s original packages and un- 
opened. Approval by the appropriate 


local War Price and Rationing Board 
must be obtained, however, before any 
delivery of sugar may be made under this 
provision. Local boards will adjust the 
registration records of consumers who 
dispose of excesses in this way and sur- 
render stamps or certificates to the 
boards. 


Registered industrial users who have 
obtained sugar on a provisional allow- 
ance—for fruit canning, for instance— 
and have not used it all before the close 
of their season, are given permission to 
dispose of it under certain circumstances: 
Consent of the local board is required; 
the sugar must be in the original, un- 
opened packages of a primary dis- 
tributor; and stamps or certificates must 
be surrendered to the local board. More- 
over, it must be shown that the indus- 
trial user does not expect to use sugar 
in the succeeding four months. 


Authorization for the necessary de- 
liveries involved in disposing of excess 
stocks is contained in Amendment No. 
17 to Ration Order No. 3, effective 
October 30. 


CANNED CRABMEAT PRICES 
UPPED 


Lightening the squeeze on wholesale 
and retail distributors of domestic can- 
ned crabmeat, the Office of Price Ad- 
ministration October 26 _ established 
specific dollar and cents price ceilings 
approximating the individual canner’s 
March 1942 figures and lifted wholesale 
and retail maximums some 6 to 20 per 
cent above levels prevailing under the 
General Maximum Price Regulation. 


Increases on the ultimate consumer 
will vary. Under Maximum Price Reg- 
ulation No. 247 (Domestic Canned Crab- 
meat), effective October 30, 1942, whole- 
salers and retailers may add to their 
previous individual March 1942 ceilings 
two cents per can for any sale or delivery 
of Dungeness crabmeat. They may add 
seven cents per can for sales or deliv- 
eries of blue crabmeat and sand crab- 
meat. 


The crabmeat ceiling prices at the 
canner level are as follows per dozen, 
f. o. b. factory: (1) blue crabmeat and 
sand crabmeat, fancy or white fancy 
No. % flats $3.50 (% means % flat 
cans); (2) blue crabmeat and sand crab- 
meat, brown claw fancy No. ¥% flats $3; 
(3) Dungeness crab, fancy No. % $4. 


The wholesaler and retailer may each 
add two cents per can to his March 
ceiling for Dungeness crabmeat; seven 
cents per can for blue crabmeat and 
sand crabmeat. 


For container sizes or types and styles 
of pack of domestic crabmeat not listed, 
the canner’s ceiling shall be an OPA de- 
termined price in line with those listed. 
This determination shall be made on 
written request to OPA, accompanied 
by a sworn statement showing costs and 
usual differentials. 
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speed. 


Has no air vent stems to damage fruit. 


accurate. 
sizes: Eight Valve, Twelve Valve and Sixteen Valve. 


Ayars 


TOMATO and CITRUS 


JUICE FILLER 


Used by leading Manufacturers 
for filling Tomato and Citrus 
Juice, also 


Tomato Pulp and Puree, Clear Soups etc. 
For syruping 
Fruits, String Beans, Beets, etc. 


Designed for high 
Fills absolutely 
Built in three 


Belt drive or direct connected. 
No Can No Fill. Rapid Valve. 


Prices on request. 


AYARS MACHINE CoO., Salem, New Jersey 


LABELS 


Utilize your stock of old labels for products which 
you no longer pack. Block out portions undesir- 
able and imprint information to suit your particular 
need. Or, too, print a 1 color label on the reverse side 
of any type old labels you may have. Our imprint 
department will be glad to assist you. 

Canners everywhere are finding this a profitable 
way of disposing of old stecks and availing them- 
selves of added storage space. 


EMERGENCY or GOVERNMENT ORDERS 


PRINTED 1 COLOR (BLUE OR BLACK) 
ON 8 HR. DELIVERY 


WE HAVE A PRODUCTION CAPACITY OF 
1 MILLION LABELS A DAY 


— LET US HELP YOU TODAY — 


STANDARD PRINTING & LITHOGRAPHING CO. 


536-38-40-42-44 WEST PRATT STREET 
BALTIMORE MARYLAND 


PEA GRADERS 
PEA CLEANERS 
SAMPLE GRADERS 
CLEAN-UP HULLERS 
TOMATO WASHERS & SCALDERS 
CORN CLEANERS 
CORN TRIMMERS 
SPINACH WASHERS 
ASPARAGUS PACKER 


All of our usual construction. Let us have your 
inquiries for these and any special machines. 


THE SINCLAIR-SCOTT CO. 
‘*The Original Grader House’’ 


BALTIMORE, 


MARYLAND 


THE CANNING TRADE - 


November 2, 1942 


13 


4 
4 


PRUNES AND RAISINS RELEASED 
BY WPB 


The War Production Board has re- 
leased 20 to 40 per cent of various 
varieties of dried prunes and 40 to 100 
per cent of raisins for civilian con- 
sumption. 

Processors and packers of dried fruit 
have been authorized to sell certain per- 
centages of their prunes and raisins for 
civilian use by telegrams recently sent 
by the Director General for Operations. 

The varieties and percentages of dried 
prunes released are: Santa Clara 40%, 
Napa-Sonoma 40%, Northerns 20%, San 
Joaquins 20% and Northwest Italian 
20%. 

Raisins released are: Thompson Seed- 
less 40%, Sultanas 40%, Muscat 40%, 
Golden Bleached 40%, Sulphur Bleached 
100% and Soda Bleached 100%. 

On August 10 the entire 1942 produc- 
tion of dried apples, apricots, peaches, 
pears, prunes and grapes (raisins) and 
carry-over from the 1941 crop in the 
hands of packers were frozen to make 
them available for the armed forces and 
Lend-Lease shipment. 


PRICING HOLIDAY FOODS AT 
DISTRIBUTOR LEVELS 


To ensure continued consumer sup- 
plies of holiday and seasonal food prod- 
ucts, Price Administrator Leon Hender- 
son October 25 announced a new pricing 
formula by which wholesalers and re- 
tailers will be able to restock their 
shelves with these goods before the active 
holiday sales period. 

Two new regulations—one for use by 
wholesalers (MPR-249) the second by 
retailers (MPR-250)—will permit dis- 
tributors generally to use the same per- 
centage markup over cost in 1942 as they 
used on these articles during 1941. 

Use of the new pricing method is man- 
datory for all wholesalers and retailers, 
regardless of whether it provides a 
higher or lower ceiling than the seller 
previously had under the General Maxi- 
mum Price Regulation or any other 
regulation. 


This is the second of three types of 
food regulations which the Office of Price 
Administration has been developing for 
some months. Its predecessor—the al- 
ternative pricing method on 11 broad 
groups of grocery staples, announced 
October 10—was designed to relieve the 
squeeze on distributors arising from 
March, 1942, ceiling price inequities. 
The seasonal regulations are intended to 
establish ceiling prices on many com- 
modities which were not sold during 
March. A third type of regulation will 
permit distributors to pass on to con- 
sumers their additional costs of certain 
new-pack canned foods, other than veg- 
tables. 


These new price regulations became 
effective October 26, 1942. They apply 
only to the following products, which 
constitute less than one per cent of the 
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total sales volume in the average food 
store—although looming with consider- 
able importance as the holiday season 
nears: 

Mince meat, plum pudding, fig pudding, 
date pudding, Christmas cookies, fruit 
cake, holiday candy, chocolate covered 
cherries, sweet apple cider, glaced or 
candied fruits and peels, stuffed dried 
fruits, dried figs, pure sorghum syrup, 
pitted and macerated dates and date 
products. 

Most of these seasonal products did 
not sell at all during March. Other items 
sold during that month at “closeout” 
prices not reflective of the actual cost 
level. Thus, the General Maximum 
Price Regulation, establishing March 
prices as ceiling prices would not prove 
satisfactory in pricing these items. 


FARM EQUIPMENT FROZEN 


All new farm machinery and equip- 
ment except repair parts will be frozen 
November 1 under Temporary Rationing 
Order B announced October 28 by Secre- 
tary of Agriculture Claude R. Wickard. 
The order will remain in effect until state 
and county quotas are established as a 
basis for a permanent rationing order. 

The freeze order covers two main types 
of farm machinery. The first—Schedule 
I—includes most of the heavier labor- 
saving machines which are important as 
a result of the farm labor shortage. 
Dealers, distributors, and manufacturers, 
under the freeze order, may not sell or 
transfer any of the 144 items listed in 
this schedule. 


The second — Schedule II — includes 
miscellaneous items of farm machinery 
and equipment, generally requiring less 
metal in manufacture. The order will 
stop transfer of these items by distribu- 
tors and manufacturers, but dealers, 
other than distributors and manufac- 
turers, may sell for farm use these items 
now in their stock. 

The Department of Agriculture and 
the state USDA war boards will estab- 
lish state and county quotas in order to 
obtain the most effective use of the 
limited amount of new farm machinery 
and equipment provided for in War Pro- 
duction Order L-170 issued October 19. 
As a step in the establishment of quotas, 
the Department has asked dealers, dis- 
tributors, and manufacturers to report 
inventories of certain new farm ma- 
chinery and equipment items on hand 
October 31. 


County farm machinery rationing com- 
mittees which were set up September 17 
by the Department to certify emergency 
machinery needs, will issue rationing 
certificates under the quota system when 
established. Until the permanent ration- 
ing program takes effect, emergency 
needs for new machinery and equipment 
frozen under this order will be handled 
by the county farm machinery rationing 
committees, the state war boards, and 
the special war board assistant to the 
Secretary. 


The order forbids manufacturers and 
distributors to move any item in Schedule 
I or II except in the county where the 
new machinery or equipment is located 
November 1. No one, including dealers, 
may move Schedule I items from their 
location in one county to another. How- 
ever, the special war board assistant 
may, upon request, authorize movement 
of machinery or equipment between 
counties. Common carriers may com- 
plete delivery of new farm machinery or 
equipment accepted for shipment before 
November 1. 


FARM EQUIPMENT PRICES 


A new regulation designed to fit the 
pricing needs of the farm equipment 
industry was announced October 23 by 
the Office of Price Administration. 

The measure—titled Maximum Price 
Regulation No. 246 (Manufacturers’ and 
Wholesale Prices for Farm Equipment), 
becomes effective November 15, 1942. 
Retail farm equipment prices were 
established May 11, 1942. 

The new regulation provides that maxi- 
mum prices for all items of farm 
equipment, except new items, shall be 
those in effect March 31, 1942. These 
prices reflect those prevailing since the 
fall of 1941, because farm equipment 
prices had been held stable since that 
time under an informal price control 
program inaugurated in April 1941. 

The new regulation provides that maxi- 
mum prices shall be those appearing in 
price lists which were actually issued 
and became effective on or before March 
81, 1942. Prices thus arrived at are 
generally the same as were those pro- 
vided under the base period of the 
General Maximum Price Regulation. 

In addition the regulation permits ad- 
justments of prices of items which have 
been changed in design, specification or 
equipment since March 31. 

For entirely new items, unlike any- 
thing the manufacturer made before 
March 31, 1942, the manufacturer may 
determine his maximum price on the 
basis of labor rates and materials prices 
in effect on October 1, 1941, using the 
price-determining method he had in effect 
on that date. 


CANNERS TURNING TO DEHYDRATION, 
SAYS CRUESS 


W. V. Cruess, professor of fruit prod- 
ucts at the University of California, 
College of Agriculture, Berkeley, Calif., 
has returned from the convention of the 
American Chemical Society at Buffalo, 
where he presented a paper on “Recent 
and Current Developments in Vegetable 
Dehydration.” While away he visited 
large Eastern food establishments and 
the Quartermaster Corps and various 
governmental agencies in Washington, 
D. C. He says that large nationally 
known canning concerns have installed 
modern food dehydration equipment and 
are producing dried soups and dehy- 
drated vegetables. 
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WASTE MUST BE AVOIDED 
IN CANNING PRODUCTION 


@ In our Victory Economy there is no place for unnecessary waste. 
Man-power must not be wasted. Production hours must not be wasted. 
Food must not be wasted. Waste of any essential helps the enemy, 
and makes the job more difficult for ourselves and for our men on the 
fighting fronts. 

Worn and inefficient production equipment creates all these wastes 
and has the added disadvantage of undependability. Breakdowns are 
wastefully expensive any season they must be avoided altogether in 
1943. The only way they can be avoided to the greatest possible ex- 
tent is to have all repairs and replacements made before the season 
opens. Now is not too early to start such a program for your plant. 
The materials required for your repairs and replacements must be pro- 
vided for—and provision for them can be 
made only when an accurate inventory of 
your requirements are known. 


Get in touch with us now- let’s get your 
needs for 1943 on the line. To do so is to 
help yourself and make an important contri- 
bution toward victory in 1943. 


F. H. LANGSENKAMP COMPANY 
“Efficiency in the Canning Plant" 
Indianapolis, Indiana 


Kook-More Koils are faster 
—they increase the capacity 
of cooking tanks 20 per cent 
to 50 per cent. 


LANGSENKAMP EQUIPMENT 


FIRE DEFENSE 
Is 


NATIONAL DEFENSE 


xk 


Keep your plant and premises clean. 
Keep grass and weeds cut close. 


Keep oily waste, etc. in self-closing 
metal cans. 


Keep gasoline, etc. stored outside of 
main buildings. 


KEEP ADEQUATELY INSURED 


Lansing B. Warner, Incorporated 
Chicago, Illinois 


©, | 
| 
| /TPSON Ne 
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It’s Stretchless Slipless §Longwearing 


Constant pulley speeds are maintained in LA PORTE Conveyor Belting, because 
it does not stretch, slip, weave, creep nor jump. This assures a more uniform 
handling of products in process from the grading table to the shipping room. 
The open mesh feature permits the circulation of air, heat, and water around 
products in process, and facilitates sterilizing with steam gun or scalding water 
without removing belt from pulley stands. in addition, its perfectly flat surface 
provides for conveying all types of containers empty or filled. 

LA PORTE Flexible Steel Conveyor Belting will stand up under heavy loads, 
resists loading impacts and gives longer, more efficient service at lower cost. 


Ask your Mill Supply House for LA PORTE Conveyor Belting in galvanized 
steel—available in any length and practically any width. 


The LA PORTE MAT & MFG. CO. 


BOX 124 LA PORTE, INDIANA 
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GRAMS of INTEREST 


FLORIDA CANNERS ELECT 


At the recent Annual Meeting of the 
Florida Canners Association, Lee A. 
Wheeler of Lake Wales was re-elected 
President; W. W. Gidding of Winter 
Haven, First Vice-President; C. Rouss 
May of Bartow, Second Vice-President; 
Harry McCartney of Tampa, Treasurer; 
and C. C. Rathbun, Tampa, Secretary. 


CRANBERRY SAUCE EXEMPTED FROM 
WALSH-HEALY PROVISIONS 


Because it is the practice to can cran- 
berries as cranberry sauce rather than 
as whole berries in syrup, on October 17 
the Administrator ruled that cranberry 
sauce is covered by the Secretary of 
Labor’s order of July 9 and, therefore, 
exempted from provisions of the Walsh- 
Healy Act. 


FISH CANNERS ELECT OFFICERS 


Officers of the California Fish Canners 
Association elected at their recent An- 
nual Meeting are: President, W. Wade 
Ambrose, Westgate Sea Products Com- 
pany, San Diego; Vice-President, Leland 
B. Irish, Coast Fishing Company, 
Wilmington; and Secretary-Treasurer, 
Charles A. Winkler, 501 S. Seaside 
Avenue, Terminal Island. 


NORTHWEST MEETING 


Northwest Canners Association will 
hold its Annual Convention January 6 
to 8, 1943, at the Multnomah Hotel, 
Portland, Oregon. 


MAINE SARDINE PACK 


The pack of Maine sardines to the 
latter part of September was reported 
by the U. S. Fish and Wild Life Service 
as approximately 2,300,000 standard 
cases, or about the same as last year to 
that time. December has been added to 
the season this year and it is expected 
that the total pack will exceed the 1941 
pack of 3,131,276 cases. 


WISCONSIN PLANS JANUARY MEETING 


The Annual Meeting of the Wisconsin 
Canners Association will be held at Mil- 
waukee on the dates announced, Novem- 
ber 9 and 10, but it is expected that a 
second meeting will be called in January, 
to be devoted to consideration of plans 
for 1943 operations based upon the 
Government programs, which will be ex- 
plained at the Food Processing Industries 
Conference to be held in Chicago in 
December. 
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DEL MONTE PROGRAM AIDS GROCER 
AND CONSUMER 


Designed to get larger unit orders by 
spreading peak shopping days over the 
whole week and for cutting the cost of 
selling by using fewer trained clerks in 
the store, Del Monte advertising cam- 
paign suggests to the consumer that she 
plan her nutritional meals for a week in 
advance and then buy as many of the 
foods needed for the week in one single 
grocery store order. National advertis- 
ing features the Del Monte line in tin 
and glass, and the nutritional value of 
each item. In addition a handy counter 
box dispensing unit will contain “War- 
time Meal Planners” that will show the 
housewife how to buy for a week. These 
folders contain a copy of the Govern- 
ment’s nutrition chart and a list of ap- 
proximately 175 foods classified into 
eight nutrition groups to aid women in 
selecting their menus. A simple form 
to follow in writing out the menus for 
a week completes “The Meal Planner.” 
Display material is available to all 
grocers who want to identify their stores 
with the plan. ‘Meal Planners” and dis- 
play material will be furnished by Del 
Monte representatives, or direct from the 
corporation’s San Francisco office. 


REFRIGERATING ENGINEERS TO MEET 


The Thirty-eighth Annual Meeting of 
the American Society of Refrigerating 
Engineers will be held December 1 and 
2 at the Hotel Commodore, New York 
City. 


DUFF & SONS ESTABLISH FELLOWSHIP 


P. Duff & Sons, Inc., Pittsburgh, 
Pennsylvania, have founded in Mellon 
Institute an Industrial Fellowship that 
will be concerned with the scientific in- 
vestigations in problems in the produc- 
tion, improvement, properties and use 
of cane molasses, the development of 
better and new cake mixes and the evolu- 
tion of other ready to use mixes for 
baking purposes, embracing composition, 
preparation, packaging and _ storage. 
Arthur J. Nolte, who as Chemist of the 
U. S. Bureau of Agricultural Chemistry 
and Engineering at Winter Haven, 
Florida, conducted a number of re- 
searches relating to the citrus industry, 
has assumed the incumbency of the 
fellowship. 


OZARK DATES 


President Chester R. Loyd has an- 
nounced that the Fall Meeting of the 
Ozark Canners Association will be held 
November 11, at the Colonial Hotel, 
Springfield, Missouri. 


DR. BROCKLESBY JOINS BORDEN 


Dr. H. M. Brocklesby, one of the 
world’s foremost authorities on marine 
oils and vitamins, has been appointed to 
the scientific staff of the Special Products 
Division of the Borden Company. For- 
mer Chief of the Fishery Research Board 
of Canada, where he directed chemical 
and bio-chemical activities at the Board’s 
experiment station, Dr. Brocklesby will 
make his headquarters in San Francisco 
with the Farallone Packing Company, a 
Borden operation. 


INDIANA MEETING ON NOVEMBER 19 


Meeting of the Indiana Canners Asso- 
ciation will be held at the Claypool Hotel, 
Indianapolis, November 19, as scheduled, 
as well as the trapshoot, that will take 
place the afternoon preceding the meet- 
ing. It is probable that a second meeting 
will be called early in January after 
the December Industries Meeting. 


FISH CANNERS ELECT 


Victor H. Elfendahl was _ re-elected 
President of the Association of Pacific 
Fisheries at their Annual Convention 
held at Victoria, British Columbia, re- 
cently. Lawrence Calvert of Seattle was 
elected First Vice-President; G. V. 
Graham, Seattle, Second Vice-President; 
A. W. Witting, Seattle, Third Vice- 
President; G. B. Peterson, San Fran- 
cisco, Fourth Vice-President; and Dr. 
E. B. Clark of Seattle, was re-elected 
Secretary-Treasurer. 


NEW YORK BROKERS OPPOSED TO 
CONVENTION 


At a recent meeting of the New York 
Division of the National Food Brokers 
Association, after due deliberation the 
following Resolution was passed: “In 
support of the Government’s policy to 
eliminate as far as possible all unneces- 
sary travelling, the New York Division 
of the National Food Brokers Associa- 
tion goes on record as being opposed to 
the holding of the National Food Brokers 
Convention for the duration.” 


ARKANSAS DEHYDRATION PLANT 


One of the largest vegetable dehydrat- 
ing plants in the United States will be 
installed in the Wilson Packing Company 
plant at Wilson, Arkansas, this winter, 
and will dehydrate Irish potatoes, sweet 
potatoes, cabbage, beets, carrots and 
onions when the spring crops are ready. 
The company owns extensive farm lands 
and will divert 2,000 acres to crops for 
dehydration in 1943. Present plans call 
for active operations throughout the 
year with the exception of the fall 
months. The plant is expected to employ 
from 750 to 1,000 workers. 
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HUNT BROS. LEASE VAL VITA 
PROPERTIES 


Hunt Brothers Packing Company, San 
Francisco, has leased with option to 
purchase the canning properties, equip- 
ment and brands of Val Vita Food Prod- 
ucts, Inc., Fullerton, Calif. Commenc- 
ing December 1, 1942, this plant will be 
operated as a southern division. For 
months Val Vita has been acquiring a 
stock interest in Hunt Brothers and has 
about 24 per cent of its outstanding 
voting stock. The Val Vita plant is one 
of the largest in the southern part of 
the State, is thoroughly modern, and is 
equipped for the handling of both fruits 
and vegetables. It is close to large pro- 
ducing areas and to an abundant supply 
of labor. The combined sales of the two 
concerns will approximate $18,000,000 
for 1942. 

The Hunt Brothers organization oper- 
ates plants in the San Francisco Bay 
area, as well as in the Pacific Northwest, 
and the taking over of the Val Vita plant 
will make its operations truly coast-wide. 
President Carl N. Lovegren says that 
acquisition of the Fullerton plant was 
prompted by the desire to increase and 
stabilize production and profits. No 
marked changes in personnel or broker- 
age arrangements are contemplated and 
a sales office will probably be maintained 
at Fullerton. However, C. W. Froehlich, 
who has been superintendent of the large 
plant at Hayward, Calif., has been made 
general superintendent of the Fullerton 
plant. 


NOW SPRAGUE-WARNER-KENNY CORP. 


C. D. Kenny Co., prominent wholesale 
grocers with headquarters in Baltimore, 
has been succeeded by the Sprague- 
Warner-Kenny Corp., following the firm’s 
recent acquisition of the business of 
Sprague, Warner & Co. in Chicago. 

The headquarters division at Baltimore 
will in future be operated as the C. D. 
Kenny Co., division of Sprague-Warner- 
Kenny Corp. 

The changes were made to simplify 
office details, and the business will be 
conducted as hitherto. 


JACKSONVILLE PLANS ANOTHER PLANT 


Jacksonville Canneries, Ltd., which 
several months ago took over the inter- 
ests of the E. R. Adams Canning Com- 
pany and the Acey Products Company in 
Jacksonville, Texas, has recently an- 
nounced the purchase of 2% acres of 
ground adjacent to the other properties, 
on which will be erected a third canning 
plant. It is the entention of Fred W. 
Graves, operator of the Jacksonville 


CONTINENTAL EARNINGS 


Net earnings of Continental Can Com- 
pany, Inc., and wholly owned subsidiaries 
for the twelve months ended September 
30, 1942, as reported to the New York 
Stock Exchange, were $5,353,762 after 
deducting $7,943,653 for depreciation and 
estimated income and excess profits taxes, 
J. F. Hartlieb, president of the company, 
has announced. 


The earnings, which are based partly 
on estimates and subject to current year- 
end adjustments, were equivalent to $1.87 
a share on 2,853,971 outstanding common 
shares of $20 par value. They compare 
with net earnings for the corresponding 
twelve months’ period ended September 


30, 1941, after deduction of $9,482,191 
for depreciation, depletion and federal 
taxes, amounted to $7,381,502, equivalent 
to $2.51 a common share after deducting 
dividends on the $4.50 cumulative pre- 
ferred stock called for redemption Janu- 
ary 2, 1941. They also compare with 
net earnings for the twelve months ended 
June 30, 1942, of $6,719,800, equivalent 
to $2.35 a common share. 


FLOTIL PROMOTES DEMPSEY 


J. O. Dempsey has been made general 
superintendent for Flotil Products, Inc., 
with plants at Stockton and Modesto, 
Calif. The Modesto plant was added 
this year. Both operate on tomatoes. 


be placed at once. 


is too late! 


The Smashing Drive! 


It’s an all-out fight . . . all out on the fighting front 
. .. all out on the food processing front. To get maxi- 
mum production, equipment must be checked care- 
fully and repairs made before the new season starts. 
And to get the necessary repair parts the orders must 
It’s going to be a smashing drive 
with present equipment doing the major part of the 


job. Don’t neglect your check-up and orders until it 


* 


NIAGARA FALLS, N. Y. 


CRCO REPRESENTATIVES 
A. K. Robins & Co., Inc., Baltimore, Md. 
Jas. Q. Leavitt Co., Ogden, Utah 
| Jas. Q. Leavitt Co., Seattle, Wash. 


Canneries, Ltd., to erect this third plant 
during the winter season. 


BEST OF 


Everything 


ron THE 


CANNER 


CANCO’S MR. STURDY SPEAKS 


Carlton F. Sturdy of the Canco Speak- 
ing Service, will address the Advertising 
and Sales Club at Kansas City, Missouri 
on November 2, and the Advertising 
Club at Wichita, Kansas, on November 3. * 


Lenfestey Supply Co., Tampa, Fla. 
W. D. Chisholm, Niagara Falls, Canada 
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REMOULDING OUTMODED LABELS 


With supplies short and goods moving easily, opportunity is afforded for 
rectifying outmoded labels for the time when the label's potent sales value 
will be needed—By BETTER PROFITS. 


ahead of his day and generation, braves public 

clamor and dares to suggest this or that as a 
procedure when the war ends. Immediately he is 
thought by the majority to be in league with the Axis 
and anxious only to distract our efforts toward winning 
the war. It’s a brave man indeed, who dares to ponder 
over our situation when the last gun is fired. Win, 
loose or draw, this day will come and unless we prepare 
for it in our minds and hearts we'll likely loose the 
peace just as we lost it after World War I. 

Canners have a world to return to after it’s all over, 
and the sort of a merchandising world it will prove to 
be will be decided long before the fateful day. Retail 
salesmen are almost as rare as the dodo. The few still 
working are spending their energies faithfully for their 
employers and none will listen. Merchandising ideas 
we learned as youngsters are being passed into the 
discard. For instance, as long as we can remember 
we have been told as salesmen to merchandise the 
advertising provided as a dealer’s help toward in- 
creased sales. The other day a district salesman 
employed by the Beechnut Packing Company forgot 
himself and said to a leading retail distributor of 
foods: “You know we are on the air now twice daily 
over the leading radio station in the country.” The 
dealer blew up! “Why in the blankety blank do you 
want to be on the air?” he said, “Let us have Beechnut 
Gum and we'll sell all you can supply!” The salesman 
simply forgot his comment would be tinder for the fire 
of his customer’s invective. If a salesman is fortunate 
enough to be working and more fortunate in working 
for one who still uses national advertising he had 
better not mention the helps being given dealers who 
are driven to desperation for lack of supplies. 


C): CE ina while some brave soul, thinking away 


We are on safe ground, however, when we consider 


how we may improve our labels against the day when 
they will again be considered a potent force in attract- 
ing consumer good will and distributor co-operation. 
Then, too, if our brand names are not what they should 
be, the present is as good a time as any in which to 
introduce new ones. There is a miller in the field 
of grocery merchandising who has an excellent vitamin 
loaded product. It ought to be selling great guns in 
comparison to some on the market but in my opinion 
it will never move in volume until it is renamed. If 
you think I am mistaken ask any one familiar with 
the facts in the case as to the relative sales of Boost, 
Zing and Hemo. You may feel one name is as attrac- 
tive as the other but the public seems to feel Hemo is 
the one they want to tie to and they are doing just 
that. Boost and Zing may overtake their sales rival 
but it’s going to be a long, hard chase, if indeed they 
make it all! Just so, many readers have brand names 
that while they may not actually handicap sales in 
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normal times are certainly no help at any time when 
greater sales volume is sought after. You may not 
think you are in this class as you read this article, 
but if you are entirely satisfied with your brand names 
in their entirety you have only recently finished going 
over the list with a fine tooth comb looking for those 
to cast out or replace with others more indicative of 
their true mission in life. 

The Cream of Wheat Corporation, Minneapolis, 
Minnesota, have recently covered the jobbing trade 
with a booklet: “A presentation of various contribut- 
ing factors that influence the readership of retail 
grocery advertising. As I quote from this full credit 
is given to the company mentioned. We will skip 
several pages of the report and get to the meat which 
has to do in part with “Ten elements which bring high 
readership.” It’s true this digest has to do with the 
reading of retail ads for food distributors, but in the 
main any factor influencing readers importantly will 
have the same relation to effective labeling of canned 
foods. These factors we may consider in preparing a 
better label are those applicable to our problem. Any 
element we may transfer to label consideration is 
important. Here we find listed for our guidance as 
sure fire high readership interest, Babies, Animals, 
Women, Timeliness. 

Many times in the past we have felt that while a 
canner was advertising his family by having the 
lithographer showing a smiling portrait of little 
Jimmie, aged sixteen months, on the can of corn the 
owner was so proud of, he was doing just that and 
nothing more. That a sketch of Mt. Marcy would have 
sold as many cans of corn but we were mistaken in 
view of estimated reader interest. Let’s remember 
when creating our next labels that babies rank high 
in reader interest. Let’s have more of ’em shown on 
labels. Next in importance in reader interest are 
animals. We have splendid support of this theory in 
labels familiar to all in the grocery trade. In the 
survey we next find women listed as having high 
reader interest if shown in connection with an ad. 
The same situation holds in labeling, while the name 
might not have appealed in the first place, as long as 
carrot juice helps prevent night blindness, as long as 
the lady was reported to have gotten around a lot at 
night, Queen of Sheba as a brand name for carrot 
juice and an artist dream of the lovely lady’s form 


and figure do not hurt the sale any. In fact the whole ~ 


label is as good as any and much better than some as 
far as brand name and illustrations are concerned. 
The element of timeliness hardly enters into the label- 
ing field unless one verges closely on trading on current 
patriotism and produces “Victory This and That” 
labels which will be very definitely dated if the label 
stays in the line for any length of time. One may 
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run the gamut of army titles, however, probably many 
are already playing with the idea of “Little Soldier” 
brand and all that. Remember, however, that when 
you come to the illustration part of the job that the 
bearded features of men on labels are particularly 
attractive to the eternal feminie! 


Continuing consideration of this digest of reader 
interest we learn that copy themes are developed ad- 
vantageously by the best advertisers. Some of these 
themes are, Location, Type of Service, Personnel, etc. 
There’s many a canner who may well develop a label 
in connection with the location of his principal factory, 
just as the early manufacturers of Shredded Wheat 
always featured Niagara Falls on their boxes. If your 
plant is located in the foothills of this or that State 
blessed with well known mountains or hills, work these 
into the label just as Sears and Nichols years ago took 
over the hills on the great seal of the State of Ohio 
for one or another of their brands. They also did 
what many others may well do, they called one of 
their leading brands by the name of an estate located 
near their headquarters. Location may prove to be 
the factor you will wish to develop in your revamped 
labels after you have given due consideration to the 
matter. Type of service is another angle from which 
you may approach the task. You may serve independ- 
ent dealers exclusively and many changes may be rung 
on this angle. Maybe your products are high in 
mineral content, if they are you have no better avenue 
through which to exploit the fact than your label. 


If in all this planning you finally become completely 
undecided as so many do, as to which label will suit 
your trade best, you may test the value of several 
different labels very easily. Make an offer on a recipe 
leaflet, a free can for ten labels or Defense Stamps 
for the return of a certain number of labels and make 
this offer on a number of different labels. Ship the 
same amount of goods to like markets, check returns 
over a period and you will have a pretty good indica- 
tion as to the label attracting the largest amount of 
consumer interest over a period. 


One can conclude this week’s column in no better 
fashion than by quoting advice to retailers as given in 
the treatise mentioned earlier. “Create a selling theme 
or slogan for your stores and give it good display. The 
use of distinctive art work employing figures as 
suggested will further help identify your advertising. 
An examination of hundreds of grocery advertise- 
ments indicates the deadly similarity of retail food 
advertising.” 


This column has always advocated the adoption of 
a slogan by canners anxious to increase consumer 
interest in their products, this column has always 
urged all concerned to avoid cheap, ill-considered art 
work on labels. The best is not too good for the last 
work you ever have before your goods go into the 
saucepan to be heated for the table. 


Your sales and profits will increase in peace times 
to come if you give intelligent unhurried thought now 
to a complete revision of your label line. Do not say 
it can’t be done, some are doing it now, you do not 
want to be the last to fall in line! 
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For the successful operation of a 
pea or lima bean cannery, no 
mechanical equipment is so impor- 


tant as efficient and economical 


hulling equipment. Machines that 
will thresh the highest percentage 
of the quality from the vines, that 
reduce breakage and save peas, 


largely determine the profit. 


Consequently, Hamachek Ideal 
Viners and equipment are playing 
an increasingly important part in 
the production of canned peas and 


lima beans. 


AMACHE 


MACHINE CO. 
KEWAUNEE WISCONSIN 


Established 1880 @ Incorporated 1924 


GREEN PEA HULLING SPECIALISTS 
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A ready market for 


GOOD USED MACHINERY 


There is many a firm who can readily use your unneeded used 


equipment. It’s the opportunity for you to 


- TURN IT INTO CASH 


while fulfilling the other fellow’s need. 


Or you may need equipment yourself, or want to buy, sell or rent 


a cannery, or need help, a job. 


Whatever your needs state them on the Wanted and For Sale 
page of THE CANNING TRADE. The cost is very small. 


The rates-straight reading, no display: 


One time, per line 40c 
Four or more times, per line 30c 


Minimum charge per ad. $1.00 


Count eight average words to the line, count initials, numbers, 
etc., as words. Short line counts as a full line. Use a box 


number instead of your name, if you like. 


THE CANNING TRADE 


The Business Journal of the Canned Foods Industry 


BALTIMORE, 20 S. Gay Street 


MARYLAND 
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WEEKLY REVIEW 


Market Eager To Trade—Prices Now Well 

Understood—Rationing Canned Foods By 

Retailers and By Wholesalers—The New 
Day in the Industry. 


A NEW DAY — Here is another 
“Review” when we have to leave 
the canned foods market just 
where it has been for weeks. It is 
by no means quiet. The whole 
jobbing fraternity is sitting up, on 
the qui-vive, like a cat watching, 
eager and ready to grab any canned 
foods that come out, and many 
would offer prices well above those 
heard, if that were permitted, espe- 
cially for worth-while amounts of 
canned foods, and of any or every 
kind. So the market is not dead, 
by any’ means. The matter of 
prices is pretty well established— 
except with the West Coast pear 
canners who are hoping and pray- 
ing that OPA will grant them per- 
mission to charge prices over ceil- 
ings, due to the heavy cost of 
_canning these pears. That heavy 
cost is all due to the high prices 
charged by the growers for their 
fruit. Canners knew that if they 
paid those prices for the fruit it 
would knock their costs and ceil- 
ings galley-west, but if the armed 
forces, and the rest of us, were to 
have any canned Bartletts they felt 
they would have to can them, and 
so now they hope they will be let 
out. Otherwise ceiling prices are 
now well understood by all canners, 
and both distributors, wholesale 
and retail, know their price job. 

Meantime the purposes of M-237 
are working out, that is to prolong 
the distribution of the ’42 packs, 
and to that end to have the canners 
ship a stated percentage (35%) 
of their packs only, at given times. 
Apparently this requirement is not 
as drastic on the canners as it first 
seemed, when it looked like late 
packs would all be frozen until the 
second and third release dates, due 
to the fact that earlier packs had 
been shipped to at least the 35% 
of the total volume. We have seen 
no new order to this effect, but it 


THE CANNING TRADE - Nevember 2, 1942 


would seem that the 35% applies 
to each individual item, and not to 
the total pack of any canner. Where 
a canner packs but one item, like 
tomatoes, or corn or peas, this rep- 
resents no relief, but to the canners 
of more than one item it is a very 
considerable relief. ’Tis hoped we 
are not in error about this. 


However, both the retailers and 
the wholesalers are rationing can- 
ned foods to their customers, in the 
first instance not more than one 
can of a kind to the customer, and 
in the second, restricted amounts to 
regular buyers. That will help 
extend the spread, and is what is 
wanted. 


But this represents a brand new 
day in the canning industry—the 
rationing of canned foods by whole- 
saler and retailer! The oldest op- 
timist in the industry—and you 
recall that it used to be said no one 
could be a canner without being an 
optimist—ever dreamed that sucha 
day would come. And that it 
would come at the end of a season 
when the greatest output of canned 
foods ever made was recorded! 
That surely marks a new day in 
our industry. Yes, it is genuine 
and solid, and not a mere war-time 
boom. All hands ought to under- 
stand this, for their own peace of 
mind. 


Recall that only a few years ago 
we predicted that the day was not 
far off when they would pack 25,- 
000,000 cases of peas, also of corn 
and likewise of tomatoes (each), 
and not a few said we were crazy! 
All of you have seen these packs 
steadily mounting, far beyond these 
“crazy” figures, but a lot of market 
operators have not taken the new 
figures into their calculations, and 
are continuing to gauge the con- 
sumer market on the old smaller 
packs. These increases had begun 
their march long before the war 
excitement, and the present high 
figures—the absolute needs of the 
market—are not all due to the war. 
As a matter of fact this past sea- 
son the industry produced the early 
stated requirements of the armed 


forces in excess of the normal 
packs. That is how fast normal 
consumer demands have grown,— 
had grown before this great up- 
swing in output took place—and 
today that demand is greater than 
ever. More people are making big 
money, and spending it, than ever 
before in our history, and that is 
the whole answer. But we note 
another truth is creeping out, as 
we have always thought would 
happen: the boys in our armed 
forces are eating twice as much as 
they used to at home! Of course! 
Eating at home had degenerated 
into idiocy: a meal of some fruit 
or vegetable juice, some lettuce and 
a glass of milk—and even less for 
the women. So it is not surprising 
that when the enlisted men re- 
ported they were found to be, 
mainly, as weak and empty as stove- 
pipes. But not for long. Regular 
hours, with full value regular meals 
of food, brought them up rapidly, 
and their appetites with it. There 
is only one way to get strength into 
the body, and that is by substantial 
food in volume at regular inter- 
vals. And now the home folks are 
getting back to the good old eating 
days and you canners have a 
greater job before you than ever 
before, plus the army demands. 
Study the increasing consumption 
of one canned food after another 
in the past few years and you will 
see what we mean. And it means 
that this will continue after this 
war—but only if we win it. 


NEW YORK MARKET 


Market Waiting—Retailers Rationing Their 

Canned Foods Supplies—Distributors Doing 

the Same—Spinach Canners Said to Be 
Worried—All Prices Nominal. 


By “New York Stater” 
New York, Oct. 30, 1942. 


THE SITUATION—The local can- 
ned foods trade was virtually mark- 
ing time throughout the entire 
week awaiting WPB action toward 
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the amendment of M-237, to permit 
of the rationalization of shipment 
of new packs. Pending such ac- 
tion, canners generally were not 
disposed to make further commit- 
ments to distributors, even where 
merchandise is available for ship- 
ment during the second quota 
period. In some quarters, this 
reluctance to make further book- 
ings is attributed to a hope among 
canners that OPA may make some 
further ceiling price adjustments, 
giving more equitable recognition 
to the labor factor in late-season 
packing operations. Spinach can- 
ners in the Tri-States, it is re- 
ported, will forego plans for their 
late pack if it appears probable 
that they will have to carry their 
packs until April 1 of next year 
before they can receive cash for 
the merchandise. Principal market 
interest this week centered in WPB 
action in announcing releases of 
1942 pack canned salmon, mack- 
erel, and sardines to the civilian 
trade. 


THE OUTLOOK—Distributors are 
tightening up in their sales policies 
all along the line, and while rumors 
are heard of possible OPA ration- 
ing moves affecting canned foods, 
distributors are away ahead of 
OPA in this respect. In many 
retail stores consumers are limited 
to the purchase of one can of any 
variety, regardless of brand, this 
restriction applying with equal 
force to canned vegetables, fish 
‘(where any is in stock), and fruits. 
Even the major chains are invok- 
ing this rationing rule. In the 
case of the wholesale grocery trade, 
jobbers have been limiting canned 
foods sales to retailers ever since 
WPB M-237 came out, and will 
continue this policy. Insofar as 
jobbers’ own buying policies are 
concerned, there is a continued 
active forward demand for all 
types of canned foods at full ceil- 
ings, with little offerings noted. 


TOMATOES—The market is bar- 
ren of developments this week, in- 
sofar as prices are concerned, and 
physically the market is equally 
barren of offerings. Regardless of 
what factors may be motivating 
them, canners are still refusing to 
make further quotations or sales 
of tomatoes at this time, and re- 
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sumption of trading is contingent 
upon a change in packers’ view- 
point, as well as Washington 
developments. 


BEANS—The trade is encouraged 
by reports that Florida canners 
will substantially increase their 
pack of snap beans, but this de- 
velopment, even if it materializes, 
does not offer much relief in the 
way of spot supplies, as canners 
generally will not be in position to 
sell and ship until after April 1, 
1948, when the final quota period 
for the current packing season 
opens. Meanwhile, spot offerings 
out of the Tri-States, from Up- 
State New York canners, and from 
the Midwest are out of the picture, 
with prices entirely nominal. 


SPINACH—Conflicting reports on 
the fall spinach pack in the Tri- 
States are heard, but it is evident 
that some canners are,running on 
this vegetable, counting upon modi- 
fication of M-237 to permit them to 
liquidate some of their pack hold- 
ings. In other cases, canners are 
reported to be deferring packing 
operations until definite assurances 
are forthcoming that they will not 
have to finance the carrying of the 
pack until April 1. No prices have 
been named as yet. 


cORN—With additional offerings 
f. o. b. cannery withdrawn at this 
time, distributors are conserving 
their current inventories, and are 
limiting the sale of new pack goods 
to the retail trade. Prices are 
entirely nominal on all grades. 


CANNED CITRUS— Demand for 
new pack is far outrunning the 
supply thus far. This is attributed 
in part to the fact that many can- 
ners will not run on the early fruit, 
and hence will not be in produc- 
tion until late November or early 
December. But an equal factor is 
the heavy demand from distribu- 
tors, reflecting both current light 
inventories and a desire to load up 
on fruits of any description. Mean- 
while, the market rules firm, where 
offerings are available, at a mini- 
mum of $1.1214 for blended juice 
2s and about $1.05 for sweetened 
grapefruit juice 2s, f. o. b. can- 
neries. 


CALIFORNIA FRUITS — Nothing 
new to report on either California 
or Pacific Northwest canned fruits 
this week. Packers are busy in 
getting out shipments against 
allotments of new packs made to 
their distributors, and the latter, 
in turn, are busy allocating sup- 
plies to their retail trade—always 
with an eye toward keeping a little 
fruit in stock to carry them until 
replacement stocks may become 
available. There were no price de- 
velopments affecting these fruits 
during the week. 


CRANBERRY SAUCE—Demand for 
new pack cranberry sauce has been 
active, and it is expected that 
M-237 will be modified to permit 
of the shipment of a substantial 
part of the pack in time to fill de- 
mands during the holiday season, 
this item being largely a seasonal 
product. Canners, in making book- 
ings, are limiting distributors to 
stated percentages of their pur- 
chases in previous years, and the 
market for glass packs holds firm 
at $1.45 for 1s of the strained 
product, with canned unstrained 
$1.42 to $1.45 for 300s, f. o. b. 
canneries. 


CANNED FISH — Featuring this 
market during the week was an- 
nouncement by WPB of the release 
for civilian consumption of 20 per 
cent of this season’s packs of sal- 
mon, California pilchards, Maine 
sardines, and mackerel. The re- 
leases cover goods packed between 
March 1, 1942, and February 28 
of next year. Nothing much in the - 
way of salmon deliveries to the 
civilian trade may be looked for 
until early in 1943, however, can- 
ners being busy in getting out 
shipments against government or- 
ders. Sardines and pilchards will 
be available in slightly better 
volume, of course, but the supplies 
thus released will fall far short of 
filling the demand. 


SAUK CITY PRESIDENT DIES 


Mr. John Schneider, for the past 20 
years President of the Sauk City (Wis- 
consin) Canning Company and for the 
last 5 years Mayor of Sauk City, and in 
former years supervisor to the Sauk 
County Board, died at his home on 
October 28. Mr. Schneider was 82 years 
old and is survived by his wife, one son 
and two daughters. 
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CHICAGO MARKET 


As a Soldier Sees Our Country—That Con- 
vention Question — Independent Grocers 
Making a Come-back — Milk Canners 
Meet—tTrying to Induce the Fruit Can- 
ners—Small Supply of Salmon—The 
Resident Sales Agent. 


By “Illinois” 


Chicago, Oct. 30, 1942. 


ALL OUT FOR VICTORY—Another 
local house received the following 
from a former employee now in 
the armed service of our Country: 

“When we were home in America 
we never did really appreciate just 
how fine and beautiful America is. 
We never quite realized what we 
were in this war for and just what 
we’ve got that other nations 
haven’t. But once we see how other 
people get along, our own country 
takes on a new meaning to us... . 
It’s too bad more of us young guys 
couldn’t have joined the army 
sooner, thus avoiding all this last- 
minute rush and confusion to save 
our country. An outstanding 
country like ours should always 
have an outstanding army, and I’m 
proud to be in this one. It’s the 
best army in the world and in com- 
bat that superiority is being 
demonstrated.” 

Doesn’t this letter, too, make you 
feel you want to be ALL OUT FOR 
VICTORY? 


MARKET CHAT AND CHATTER— 
Now that it is generally understood 
that the National Canners Asso- 
' ciation has abandoned its usual 
January convention, while the food 
brokers, jobbing distributors and 
other food groups will meet as 
usual in January, quite a little 
undercover chat and chatter is 
heard. 

Some feel the mid-December 
meeting that will include besides 


the canners, dehydrators, pre- 
servers, frozen food men, etc., 
should have been split up. It is 


argued that Eastern canners’ prob- 
lems as well as those of dehydra- 
tors and quick freezers, are not 
always the same as the Central 
Western section, and that there is 
a decided difference in the prob- 
lems of the two as compared with 
those on the Pacific Coast, is con- 


THE CANNING TRADE - November 2, 1942 


ceded. Sectional or local meetings 
might have been much better for 
the pressure or load on the housing 
and transportation problems would 
have been largely allieviated. 


Also quite a little chat and 
chatter is going the rounds of 
Grocery Chains vs. Independents. 
There are some who say the busi- 
ness of the Chain, in the face of 
higher values, has dropped full 20 
per cent in sales thus far this year, 
while the Independents have re- 
corded substantial gains. It is 
pointed out that during World 
War I, the chain grocery store as 
such, flourished and developed. 
Possibly during World War II, the 
independent will spell a good and 
strong comeback. To date, it looks 
as if he is doing just that. Chains 
and Super Marts seem to be suffer- 
ing on account of the tire and 
automobile and gas rationing. A 
survey of several independent 
stores in the Chicago area, a 
couple of weeks ago, showed that 
the average independent’s stock on 
hand was in a far better position 
than several chain units that were 
visited. In the latter, empty shelves 
were most noticeable. 


PEAS—Wisconsin crop reporting 
service released to the Press, a few 
days ago, had the following figures: 

Wisconsin produced 36 per cent 
of all the canned peas in the U.S.A. 
in the year 1942. 


About 1214 million cases of peas 
were packed in the Dairy State. 
The release also stated: 


“Canning pea production this 
year was larger because of in- 
creased acreage. Wisconsin pro- 
ducers harvested acreages which 
totaled 20 per cent above 1941. 
Weather conditions were not the 
best for the crop and both yields 
and quality were lower than a year 
ago.” 


EVAPORATED MILK — Last week 
there was held in Chicago, an im- 
portant meeting by the Evaporated 
Milk Industry. Price ceiling was 
a problem and the net result was 
a roll-back (that’s what the trade 
calls it) of price. Today the mar- 
ket among the non-advertised firms 
ranges around $3.65 delivered 
Chicago for Talls. The advertised 
prices are some 15c to 20c a case 


higher. Rationing of milk seems 
to be in the near future. Large 
quantities of the gallon size will be 
wanted for the next fourteen 
months. 


OTHER VEGETABLE ITEMS—With- 
out interest as offerings are limited 
with practically nothing being 
quoted from first hands. 


Buyers of leading jobbing dis- 
tributors from various sections of 
the country, have been making 
Chicago more or less their head- 
quarters of late, journeying from 
here into nearby states, all with 
one objective—securing merchan- 
dise. It is said their efforts have 
been ill-rewarded. 


CITRUS FRUITS — Reports from 
Florida and Texas have it that the 
large majority of canners will not 
name prices on citrus products 
much before the middle of Novem- 
ber or first of December. By that 
time, official price ceilings will no 
doubt have been set and canners 
and distributors will then be able 
to act more intelligently. 


PACIFIC COAST FRUITS—The local 
trade, realizing that it is practi- 
cally impossible to purchase any- 


thing in the fruit line, are devoting 


their time and effort to sending in- 
structions to their California, 
Oregon and Washington suppliers, 
all to the end that on December Ist, 
35 per cent of their purchases can 
be shipped, followed soon there- 
after by another 35 per cent. 


FIiSsH—Someone has figured out 
that the number of cases that will 
be released to the civilian popula- 
tion of this year’s salmon pack will 
average but 340 cases per jobber 
and 3 cases per grocery store unit, 
including both the independent and 
chain. Twenty per cent of the 
pack, however, will be retained by 
the canner, on an arrangement 
similar to the 30 per cent under 
M-237 and there is a possibility 
that later, part or all of that 20 
per cent will also be released. 


Shrimp canning on the Gulf con- 
tinues at a slow pace but business 
is likewise at a slow ebb. There 
is nothing new in other items, like 
sardines, oysters, and tuna. 
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THE RESIDENT SALES AGENT— 
(formerly the Food Broker) (see 
previous issues)—For the past 
number of weeks, and under this 
caption, we have quoted letters 
from various canners and other 
food manufacturers who have used 
resident sales agents as their me- 
dium of distribution. We present 
another one this week in: 


“We feel that it is a most effi- 
cient and economical method of 
operating, particularly in a product 
of our kind which undergoes fre- 
quent price changes and necessi- 
tates immediate contact with the 
trade in all sections. In that re- 
spect we feel that Resident Sales 
Agents render a most valuable 
service to the buyers enabling them 
to provide their requirements on 
an attractive basis in the face of 
advancing markets. We can think 
of no other method that would 
accomplish the same satisfactory 
results both for buyers and sellers 
quite regardless of the cost.” 


CALIFORNIA MARKET 


Checking Past Shipments—Packs Sold Up— 

Tomatoes Coming in Well, But Labor 

Short—Prices $1.60 and $1.30—Pear Costs 

Above Prices—Eastern Applesauce on Coast 

Market—Sardine Packing Off—Pineapple 
- Shipments. 


By “Berkeley” 


San Francisco, Oct. 30, 1942. 


SHIPMENTS—Canners are large- 
ly concerned these days with going 
over the business already booked 
and checking shipments that have 
been made to determine just what 
quantities can be made available to 
buyers. This entails considerable 
detail, so that some departments 
are busy, although selling may be 
considered to be largely at an end 
for the season. The resident sales 
agent, or broker, has little to do 
and offices that were formerly bee- 
hives of activity at this time of the 
year are very quiet. Formal open- 
ing prices continue to make an 
appearance but create no excite- 
ment since most of the packs they 
cover have been sold up for some 
time. 


TOMATOES—Tomatoes have been 
coming in freely with quality keep- 
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ing up well, although cooler 
weather is making the color notice- 
ably paler. Growers are still un- 
able to secure enough help and 
canners are hard pushed to handle 
all offerings. Some canners are 
quoting on solid pack and stand- 
ards, but are withholding prices on 
tomato products. Few are offering 
No. 214s solid pack for less than 
$1.55, with more quoting $1.60, 
while $1.30 seems to be the price 
for No. 21%4 standards. Inquiries 
are coming from many Eastern 
points for California tomatoes, 
some from districts that never con- 
sidered this item before. One can- 
ner recently had an inquiry from a 
chain auto supply concern in Maine 
asking for prices on its products, 
along with samples. 


PEARS—Some canners have come 
out with prices on Bartlett pears 
but others are waiting for some 
action from Washington which will 
permit them to sell other than at a 
loss. Canners in the Pacific North- 
west paid much higher prices for 
canning stock than formerly and 
some find themselves in an un- 
enviable position. Top prices on 
No. 214 choice California pears 
seems to be about $2.65, with 
Standards at $2.35. 


SOME PRICES — Hunt Brothers 
Packing Company recently brought 
out 1942 prices on several items of 
Northwestern pack, including E]- 
berta peaches, Italian prunes and 


blackberries. Prices on Elberta 
freestone peaches, f. o. b. Puyallup, 
Wash., are as follows: Halves, 
No. 214 Fancy, $2.65; No. 10 


Fancy, $8.90, and No. 10 Pie, $6.35. 
For sliced, prices are $2.66 for No. 
214 Fancy, and $8.97 for No. 10 
Fancy. Prices on Italian Prunes, 
shipment from Salem, Ore., are: 
Unpitted, No. 214 Fancy, $1.5114; 
Choice, $1.44; Standard, $1.19; 
No. 10 Fancy, $4.64; Choice, $4.20; 
Standard, $3.89, and Water, $3.22. 
Pitted, No. 214 Fancy, $1.82; 
Choice, $1.70; No. 10 Fancy, $5.75; 
Choice, $5.43, and Water, $4.62. 
Blackberries, for shipment from 
Puyallup, Wash., are quoted, as 
follows: No. 2 Tall Fancy, $2.05; 
Choice, $2.08 ; Standard, $1.92, and 
Water, $1.98. No. 10 Fancy 
$10.88; Choice, $10.81; Standard, 
$9.51, and Water, $8.11. It’s not 


a mistake that choice is quoted 
higher than fancy in the No. 2 Tall 
size, or that water goods are higher 
than standard. Base prices simply 
worked out that way. 


APPLESAUCE—Some shipments of 
new pack New York State apple- 
sauce have reached this market and 
sales are being made at $1.00 for 
No. 303s, $1.0814 for No. 2s, and 
$5.25 for No. 10s. We have been 
unable to locate any quotations on 
California pack. 


SARDINES—The packing of sar- 
dines has slowed down in the San 
Francisco and Monterey districts, 
with some plants virtually closed 
during the past two weeks. The 
pack for the State is about one- 
third less than a year ago to a 
corresponding date. 


PINEAPPLE — Shipments of can- 
ned pineapple and pineapple juice 
from the Hawaiian Islands to the 
mainland in September were about 
2,500,000 cases, against 4,700,000 
cases in August and 3,700,000 
cases in September a year ago. 
Shipments for the nine-month 
period were 15,600,000 cases, 
against 23,700,000 cases last year. 
The showing is a much better one 
than many thought possible last 
spring. 


PRODUCTION—Establishment of a 
State-wide program for food pro- 
duction and conservation has been 
announced at the University of 
California, Berkeley, following a 
meeting of 100 experts to discuss 
the problem. As a result, five 
committees were appointed to 
guide and promote home produc- 
tion of food in California, with 
Prof. W. V. Cruess, of the fruit 
products division, heading the com- 
mittee directing the home preser- 
vation of food products. It was 
recommended that draft boards 
give special consideration in de- 
ferring farm workers where there 
is a labor shortage. 


In close harmony with this pro- 
gram is the movement launched at 
San Francisco to bring an end to 
the dumping of fruits and vege- 
tables because of small size or flaws 
which have nothing to do with 
quality. Dr. J. C. Geiger, city 
health director declares that our 
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system of food grading means seri- 
ous destruction of good food and 
means unnecessary waste. Adrian 
Falk, canner and food distributor, 
agrees that the time may come 
when minute grading may have to 
be done away with, but says that 
as far as canners are concerned 
such lowering of standards would 
call for more labor and that does 
not seem to be in sight. Opinions 
vary on the quantities of fruits and 
vegetables lost through culling, 
some placing this at about 1 per 
cent, with some growers contend- 
ing it amounts to 50 per cent. 


GULF STATES MARKET 


Shrimp Catch Improving—Pack Increased— 
Crabs Also Show Increase—More Oysters— 
Crab Meat Ceiling Advanced—Question 
of Cans for Crab Meat. 


By “Bayou” 


Mobile, Ala., Oct. 30, 1942. 


SHELL FISH — The seafood can- 
neries of Louisiana, Texas, Mis- 
sissippi, Alabama and Georgia 
operating under the Seafood In- 
spection Service of the United 
States Food and Drug Administra- 
tion reported having received 
3,264,235 pounds of raw shrimp 
during the week ending October 
17, 1942. During the one ending 
October 10, 1942, they received 
2,675,270 pounds which is an in- 
crease of 588,965 pounds for the 
week ending October 17, 1942. 


The amount of shrimp canned 
during the week ending October 
17, 1942, was 42,718 standard 
cases, as against 33,291 cases 
canned during the week ending 
October 10, 1942, or an increase of 
9,427 standard cases for the week 
ending October 17, 1942. 


The monthly summary just 
issued by the Market News Service 
of the United States Department of 
the Interior shows that Alabama, 
Mississippi, Louisiana and Texas 
produced 36,462 barrels of shrimp 
during the month of September 
1942 for canning, as against 23,853 
barrels during the month of 
August 1942 and 27,461 barrels 
during the month of September 
1941, thus making the September 
of this year production 9,001 more 
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barrels of shrimp for canning 
than it was in September of last 
year. 

Shrimp for the raw market also 
showed an increase in September 
1942, as there were 20,169 barrels 
produced in September 1942; 11,- 
930 barrels in August 1942, and 
16,553 barrels in September 1941 or 
3,616 more barrels of shrimp were 
produced for the raw market in 
September of this year than in 
September of last year. 


CRABS—Fresh cooked crab meat 
also showed an increase this Sep- 
tember over September of last 
year. There were 132,973 pounds 
fresh cooked crab meat packed in 
September 1942 and 100,760 
pounds packed in September 1941 
or a difference of 32,213 pounds. 


OYSTERS—Fresh oysters for the 
raw market too has shown an in- 
crease in September of this year 
over September of last year. There 
were 13,578 barrels of oysters pro- 
duced in September 1942 and 11,- 
158 barrels produced in September 
1941, or a difference of 2,420 
barrels. 


No oysters have been canned so 
far this season and none expected 
to be canned until the latter part of 
next month or the first part of 
December. 


ADVANCE IN PRICE OF CRAB MEAT 
APPROVED BY OPA—Information has 
been received here that the Office 
of Price Administration in Wash- 
ington, D. C.,-on October 25, 1942, 
authorized wholesale and retail 
price increase ranging from 6 to 
20 per cent for domestic canned 
crab meat. 


OPA said the increase, ranging 
from 2 to 7 cents a can, depending 
on type, were intended to lessen the 
“squeeze” on wholesalers and re- 
tailers. The canners’ prices remain 
at March 1941 levels. 


CANS FOR FRESH COOKED CRAB 
MEAT—Upon inquiry to the War 
Production Board regarding the 
hardship which would result to 
producers of fresh cooked crab 
meat on account of inability of 
manufacturers of suitable or 
promising substitute containers to 
supply these items in sufficient 
quantity to meet operating needs 


by the effective date of Order M-81, 
the Office of Coordinator of Fish- 
eries has been advised that the War 
Production Board will consider 
appeals from packers with the 
view of giving prompt decision as 
to merit and advisability of permit- 
ting use after October 31, 1942, of 
cans in packers’ hands or in pos- 
session of their suppliers. 

Packers requiring relief should 
contact the Tin Container Branch, 
War Production Board, Washing- 
ton, D. C., immediately giving par- 
ticulars and listing the quantity 
and size of cans on hand as well as 
cans, wholly or partly made up, in 
the possession of their can manu- 
facturer.. This is in accord with 
the policy the Board has estab- 
lished for fruits, vegetables and 
other proudcts in similar emer- 
gencies. 


GOVERNMENT MAY LEASE 
WAREHOUSES 


Warehousemen of the nation were 
told October 23 by Samuel G. Spear of 
the Office of Defense Transportation that 
they “may be asked to lease portions or 
possibly entire buildings to the Govern- 
ment for the duration.” 


Speaking at a convention of the Mis- 
souri State Warehousemen’s Association 
in Kansas City, Missouri, Mr. Spear, 
Assistant Director of ODT’s Storage 
Division, in charge of merchandise ware- 
housing, predicted significant changes in 
the warehousing industry. 

“Nobody knows,” he said, “how much, 
and when, the stopping of production of 
civilian goods will empty your warehouse 
space. Government-owned goods will no 
doubt seek the space made vacant by the 
lessening of civilian goods. There may 
be some specialized equipment and tech- 
nical materials which are not suitable for 
handling by public warehouse personnel.” 


In these cases, the ODT official said, 
the Government may be forced to lease 
large blocks of storage space from 
warehousemen. 


Mr. Spear urged warehousemen who 
want to make their maximum contribu- 
tion to the war effort to participate in 
the Federal Emergency Warehousing 
Program, organized by the ODT, which 
calls for the formation of some 40 local 
warehousing associations at central 
points over the country. 

War procurement agencies seeking 
storage space, frequently in greater 
blocks than any one or two warehouses 
are able to provide, contract with the 
association for the necessary space. If 
requirements exceed the aggregate facili- 
ties of all warehouses in a local associa- 
tion, additional space may be leased 
through the emergency program. 
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IN MEMORIAM 


WEST COAST NOTES 


G. N. ARMSBY DIES 


George Newell Armsby, one of the 
founders of the California Packing Cor- 
poration and a director of several na- 
tionally known corporations, died October 
25th in Mt. Sinai Hospital, New York, 
after an operation and an illness of 
several days. He was 66 years old. Born 
in Evanston, Illinois, the son of James 
K. Armsby and the former Mary Wyman, 
after attending public schools, his busi- 
ness career began in 1894 with the J. K. 
Armsby Packing Company in San Fran- 
cisco. In 1916 he was Vice-President of 
the firm and then helped found and be- 
came Vice-President of the California 
Packing Corporation. In 1920 he was 
made Vice-President of Blair & Com- 
pany, a New York banking institution; 
nine years later the Bancamerica-Blair 
Corporation was formed, taking over the 
Blair firm, and in 1932 he was made 
President and Chairman of the Board. 
That year he was elected a director of 
the North American Aviation Company, 
and two years later became Chairman 
of its Board. Elected a director of the 
Curtiss-Wright Corporation in 1934 he 
served as Chairman of the Board since 
1937. Other corporations of which he 
was a director at the time of his death 
were: The Sperry Gyroscope Company, 
the Sperry Company, the Ford Instru- 
ment Company, the Waterbury Tool 
Company, Vickers, the Wright Aero- 
nautical Corporation, the California 
Packing Corporation, the Capitol Theatre 
Corporation, the General Outdoor Adver- 
tising Company, Transcontinental & 
Western Air Lines, Intercontinent Com- 
pany, Industrial Rayon Corporation, 
Loew’s, Incorporated, in which he was 
Chairman of the Finance Committe, 
Standard Gas & Electric Company, Tide- 
water Associated Oil Company, Forty 
‘Wall Street Building, Inc., and Thomp- 
son-Starrett, Inc. 


He is survived by his widow and two 
children, G. Newell Armsby and Mrs. 
Alfred Davis Hendrickson, both of 
Burlinghame, California. 


HEITFIELD IN CHARGE SANTA CRUZ 
N. W. INTERESTS 


G. R. Heitfield has been placed in 
charge of the Pacific Northwest interests 
of the Santa Cruz Packing Company at 
Kent, Bellingham and Zillah, Wash., suc- 
ceeding D. C. Speers. Prior to this 
appointment he was located at the 
original plant of this concern at Sea- 
bright, Calif. 


HOVDEN PLANS DEHYDRATION PLANT 


K. Hovden, well-known packer of sar- 
dines, has announced plans for opening a 
vegetable dehydration plant at Watson- 
ville, Calif. 


MARTINEZ INSTALLS DEHYDRATION 
PLANT 


Martinez Food Canners, Martinez, 
Calif., organized three years ago to can 
sardines, is also canning tomatoes this 
season and has installed a plant for de- 
hydrating vegetables. The firm is headed 
by John Costanza, and four other mem- 
bers of the Costanza family are inter- 
ested in the concern, along with Charles 
L. Cohn. 


FRASIER HEADS HEINZ BRANCH 


E. F. Frasier, formerly manager of 
the Omaha branch office of the H. J. 
Heinz Company, has been placed in 
charge of the San Francisco branch, suc- 
ceeding the late Joseph S. Hutton. He 
has been with the sales organization of 
this concern since 1927. 


ANOTHER RICHMOND-CHASE PLANT 


The Richmond-Chase Co., fruit and 
vegetable canners and dried fruit packers 
of San Jose, Calif., will operate a food 
packing plant at N. 13th St. and 
Berryessa Road, in addition to its other 
plants. 


CALENDAR OF EVENTS 


NOVEMBER 4, 1942—Fall Meeting, 
Michigan Canners Association, Whit- 
comb Sulphur Springs Hotel, St. Jos- 
eph, Mich. 


NOVEMBER 9-10, 1942 — Wisconsin 
Canners Association, Annual, Schroe- 
der Hotel, Milwaukee. 


NOVEMBER 11, 1942—Fall Meeting, 
Ozark Canners Association, Colonial 
Hotel, Springfield, Mo. 


NOVEMBER 18-19, 1942—First Annual 
Convention, Georgia Canners Associa- 
tion, DeSoto Hotel, Savannah, Ga. 


NOVEMBER 18-20, 1942 — Grocery 
.-Manufacturers of America, New York 
City. 


NOVEMBER 19, 1942—Fall Meeting, 
Indiana Canners Association, Claypool 
Hotel, Indianapolis, Ind. 


NOVEMBER 20, 1942 — Twenty-eighth 
Annual Meeting, Pennsylvania Can- 
ners Association, Yorktowne Hotel, 
York, Pa. 


DECEMBER 1-2, 1942 — Thirty-eighth 
Annual Meeting, American Society of 
Refrigerating Engineers, Hotel Com- 
modore, New York, N. Y. 


DECEMBER 8-9, 1942—Annual Meet- 
ing Ohio Canners Association, Deshler- 
Wallick Hotel, Columbus, Ohio. 


DECEMBER 13, 1942—(Tentative date.) 
Food Processing Industries Conference, 
Chicago, IIl. 


JANUARY 6-8, 1943—Annual Meeting, 
Northwest Canners Association, Mult- 
nomah Hotel, Portland, Ore. 


JANUARY 7-8, 1943 — Annual Meeting, 
Tri-State Packers Association. 


JANUARY 14-15, 1943 — Fifty-seventh 
Annual Meeting, Association of New 
York State Canners, Inc., Hotel 
Statler, Buffalo, N. Y. 


NOW READY! 


National Canners Association. 


terested in the canning industry. 


Enter your order for the 33rd edition. 
from Statistical Reports and such other reliable data. 


NATIONAL CANNERS ASSOCIATION, 


THE 1942 DIRECTORY OF CANNERS 


Compiled by the National Canners Association, 


Carefully prepared and up-to-date; lists corrected by Canners themselves; verified by competent authorities. 
The various articles packed and other valuable information is given. 
Sold to all others at $2.00 per copy, postage prepaid. 
needed by all wholesale grocers, brokers, machinery and supplymen, salesmen, and practically everybody in- 
Get your order in now. 


1739 H. Street, N. W., Washington, D. C. 


PERSONAL CHECKS ACCEPTED 


Distributed free to members of the 


The book that is 
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WANTED and FOR SALE 


YOUR OPPORTUNITY 


There is many a firm who can readily use your unneeded 
equipment. It’s the opportunity for you to turn it into cash 
while fulfilling the other fellow’s need. Or you may need equip- 
ment yourself, or want to buy or sell or rent a cannery, or 
need help, or a job. Whatever your needs you will get good 
results from an Ad. on this “Wanted and For Sale” page. The 
rates—Straight reading, no display—one to three times per 
line 40c, four or more times per line 30c, minimum charge per 
Ad. $1.00. Count eight average words to the line, count initials, 
numbers, etc., as words. Short line counts as a full line. Use 
a box number instead of your name, if you like. The Canning 
Trade, 20 S. Gay St., Baltimore, Md. 


FOR SALE — MACHINERY 


CONSOLIDATED OFFERS: Copper and Aluminum Cooking 
Kettles; Retorts; Can and Bottle Labelers; Glass Lined Tanks; 
Pumps; Vacuum Pans, etc. A-1 condition. Quick delivery. We 
buy and sell from a single item to a complete plant. Consolidated 
Products Co., Inc., 18-20 Park Row, New York City. 


New York’s largest stock of good rebuilt and newly fabri- 
cated equipment, can still supply all your normal needs. Kettles 
in stainless, copper or glass lined. Vacuum Pans, Condensers 
and Stills. Fillers for juices, viscous materials, dry products 
into tubes, jars, cans or other containers. Filters—over 150 
filters and filter presses in stock. Mixers—dry powder up to 
3000 Ibs., also for paste and similar materials. Labelers—World, 
Ermold, Knapp, Burt, etc., for jars, bottles or cans. Extractors, 
Packaging equipment, Cutters, Dicers, Sifters, Mills, Pulver- 
izers, and factory handling equipment. Detailed descriptions 
and quotations on request. First Machinery Corp., 819-837 East 
9th Street, New York, N. Y. 


FOR SALE—1 Model B Chisholm-Ryder Co. Bean Snipper, 
belt driven, small perforations; 1 Model E Chisholm-Ryder Co. 
Bean Snipper, motor drive, large perforations. The Larsen Co., 
Green Bay, Wis. 


FOR SALE—New 1941 FMC Green Bean Grader with motor 
drive. Separates 4’s and under from 5’s and 6’s. Adv. 2668, 
The Canning Trade. 


FOR SALE—Sample Pea Grader, Shaker Pea Washers, 
Hansen No. 2 Can Washers, Olney Pea Washers, Berlin Chap- 
man Quality Pea Graders; all in excellent condition. Badger 
Machine Works, Berlin, Wis. 


FOR SALE—Apple Machinery. We operated this equipment 
satisfactorily up to last two seasons—has since been stored. 6 
complete Coons Units—consisting of 12 Coons Feeders and 
Parers, 6 Coons Corer Slicers and 6 Roller Conveyors; also 4 
Coons Peelers, 10 Boutell Triumph Double Peelers, 4 Pratt 
Slicers and miscellaneous tables, baskets, etc. Southern Packing 
Co., Inc., Foot of Fell St., Baltimore, Md. 


WANTED — MACHINERY 


_WANTED FOR USER—Retorts, Stainless Steel, Monel, Cop- 
per or Aluminum Kettle and Vacuum Pan; Labeling Machine; 
Filter Press. No dealers. Adv. 2613, The Canning Trade. 


WANTED—Used Canning Machinery. Send us a list of your 
surplus stock, advising makers’ name, age, general condition 
and lowest cash price. Write for our new catalogue. A. K. 
Robins & Company, Inc., Baltimore, Maryland. 
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WANTED—Two medium or one large capacity Bean Snip- 
pers, for large field run beans. State make, model, condition, 
capacity and lowest cash price. Shelmore Oyster Products 
Co., Charleston, S. C. 


WANTED—Bliss No. 225 Gang Slitter or similar machine. 
Thread Rolling machine for %” dia. and larger caps, with auto- 
matic feed. Smith & Richardson Mfg Co., 727 Ford St., Geneva, 
Illinois. 


WANTED—For account of a customer. 6 - 100 to 150 gallon 
Jacketed Copper Kettles; Pulpers; Fillers for tins and bottles. 
Send us your lists. Machinery & Equipment Corp., 59 E. 4th 
St., New York City. 


WANTED—Used Pulper or Finisher, also Coons Apple 
Parers. Gerber Products Co., Fremont, Mich. 


FOR SALE—FACTORIES 


FOR SALE—Canning Plant, Northern Indiana. Tomatoes 
only. Capacity approximately 60,000 cases. Interested parties 
address: Adv. 2666, The Canning Trade. 


HELP WANTED 


WANTED—Experienced vegetable canning plant Superin- 
tendent. Adv. 2667, The Canning Trade. 


For speed, neatness and trouble free operation 


KYLER LABELERS and BOXERS 
“They have everything with half the parts” 
WESTMINSTER MACHINE WORKS 
Westminster, Maryland 


SNIDER PACKING CORPORATION 
40 Franklin Street 
ROCHESTER, N. Y. 


Invites correspondence from individuals with 
suitable education, technical training and experi- 
ence in the supervision of practical canning 
factory operations, who are interested in the 
position of Assistant Factory Superintendent. 


FOR CANNING OR FREEZING 
FANCIEST WHOLE-KERNEL CORN 
CORN CANNING EQUIPMENT 


“Mane Comoran Westminster,Ma. 


HUSKERS — CUTTERS—TRIMMERS—CLEANERS 
SILKERS—WASHERS and GRINDERS 


27 


+ 
| 
| 
‘ 
3 
4 
“ 


East Brooklyn 


CORRUGATED SOLID FIBRE 


Phone: Curtis 0270 


THE EASTERN BOX COMPANY 


P.O. BALTIMORE, MD. 


SMILE AWHILE 


BERLIN 


FOR ALL FOOD PRODUCTS 
FOR OVER 28 YEARS 


CHAPMA 


BERLIN, WIS. 
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Gamse LITHOGRAPHING Co.INC. 


GAMSE BUILDING. BALTIMORE,MD. 


There is a saving grace in a sense of humor 
Contributions Welcomed 


PLENTY ROOM 


A rather stout lady was looking at a small thoroughfare, 
uncertain of the permission of its use for pedestrians. Approach- 
ing a man standing close by, she asked: “Do you think I will 
be able to go through there?” 

“IT should think you will,” he replied, “a ten-ton truck just 
went through.” 

Last summer in Central Illinois an Irishman was helping 
to build a new concrete road. He hung his coat on a fence 
post. Some of the rest of the gang painted a head of a mule 
on it. When it came time to quit the Irishman looked at the 
coat a minute and said: “W’ich one of you guys wiped your 
face on my coat?” 


TO THE POINT 


Out in New Mexico even public signs come directly to the 
point. In a garage in Albuquerque is posted the following 
notice: 

“Don’t smoke around the tank. If your life isn’t worth 
anything, gasoline is.” 

The housewife was showing her new chambermaid through 
the upstairs, when finally they came to a staircase leading 
down into the rear yard. 

“Mary,” said she, stepping out on the landing, “whenever 
you wish to pass down to the back yard, go down this way.” 

Just then the speaker slipped and was precipitated with a 
great clatter to the bottom. 

“Are yez hurt, mum?” cried the affrighted chambermaid, 
staring down from above. 

“No, it’s nothing,” came the return as the disheveled mistress 
rose to her feet, in proof. 

“Then ye’ve got it down fine, mum; but the job’s too strenuous 
for me.” 


ONE OF EVE’S TRICKS 

Mother: Why did vou strike your little sister? 

Young Bobby: Well, we were playing Adam and Eve, and 
instead of tempting me with the apple, she ate it herself. 

A young lawyer had been retained by a farmer to prosecute 
a railroad for killing twenty-four hogs. He wanted to impress 
the jury with the magnitude of the injury. 

“Twenty-four hogs. gentlemen.” he said. “just think of it! 
Twenty-four—twice the number there are in the jury box.” 


NOTHIN’ ELSE BUT 


Neither Sambo nor Rastus could read the time of day, nor 
anything else, but Sambo had a nice big Ingersoll, which he 
exhibited with a.great air of superiority. 

“What time am it?” asked Rastus. 

Sambo hesitated and then extended the timepiece, saying: 
“Dar she am.” 

Rastus looked at it carefully, and said: 

“Damn if she ain’t.” 

The sweet girl graduate was being shown through the 
locomotive shop. 

“What is that enormous thing?” she asked. 

“That,” exclaimed the guide, “is a locomotive boiler.” 

“And why do they boil locomotives?” she insisted. 

“To make the engine tender.” 


‘THIS ONE IS EASY! 


“And what,” asked the teacher, “do two ducks and a cow 
remind you of?” 
“Quackers and milk,” replied Willie. 
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WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. 


GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mfrs. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BASKETS, Wire, Scalding, Pickling, etc. 
BELTING, Leather. 


BLANCHERS, Vegetable and Fruit. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOXES (Metal), Lug, Field. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Frank Hamachek Machine Co., Kewaunee, Wis. 


BOXING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Westminster Machine Works, Westminster, Md. 


BOX (Corrugated) SEALING MACHINES. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAPPING MACHINES, Soldering. 
Ayars Machine Co., Salem, N. J. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHY., Fruits. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


CLOCKS, Process Time. 
Ayars Machine Co., Salem, N. 2; 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, 
A. K. Robins & Co., Inc., Baltimore, Md. 


COILS, Cooking. 
Berlin Chapman Gompeny. Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopestown, II. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CONVEYORS AND CARRIERS. 
Berlin Chapman Company. Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
La Porte Mat & Mfg. Co., La Porte, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CONVEYOR BELTS, Cloth, Rubber, Wire. 
Berlin Chapman company. Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
La Porte Mat & Mfg. Co., La Porte, Ind. 

A. K. Robins & Co., Inc., Baltimore, Md. 


CONVEYORS, Hydraulic. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
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COOKERS, Continuous, Agitating. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRANES AND HOISTS. 
Berlin Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
CRATES, Iron Process. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS OR CHOPPERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


ENSILAGE STACKERS. 

Frank Hamachek Machine Co., Kewaunee, Wis. 
EXHAUST BOXES. 

Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, Ill. 

A. K. Robins & Co., Inc., Baltimore, Md. 


FACTORY TRUCKS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
FILLING MACHINES, Can. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FLOORS. 

KETTLES, Plain or Jacketed. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Process, Retorts. 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KNIVES, Miscellaneous. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co, Baltimore, Md. 


LABELING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Westminster Machine Works, Westminster, Md. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


POWER PLANT EQUIPMENT. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co. a Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
PUMPS, Air, Water, Brine, Syrup. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore. Md. 


Consult the advertisements for details. 


SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company. Berlin, Wis. 
Chisholm-Ryder Ce., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., ., Baltimore, Md. 


SIEVES AND SCREENS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Ine., Baltimore, Md. 


SPEED REGULATORS: 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SYRUPERS AND BRINERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
achinery ration, Hoopeston, 
A. K. Robins & Co., Inc., Baltimore, Md. 


TANKS, Metal, Glass Lined, Wood. . 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc 


., Baltimore, Md. 
VACUUM PANS. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
WASHERS, Fruit, Vegetable. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chishoim-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co, Baltimore, Md. 
The United Co., Westminster, Md. 


BEET CANNING MACHINERY 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 

achinery rporation, ston, 

A. K. Robins & Co., Inc., Baltimore, Md. 


CAN MAKERS’ MACHINERY 


Cameron Can Mchy. Co., Chicago, Ill. 


CORN CANNING MACHINERY 


CORN COOKER-FILLERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., ., Baltimore, Md. 


CORN CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Corporation, Hoopeston, 
Morral Bres., Morral, Ohio. 
A. K. Robins & Co., Inc., Baltimore, Md. 
The United Co., Westminster, Md. 


CORN HUSKERS AND SILKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co., Inc., Baltimore, Md. 
The United Co., Westminster, Md. 


CORN SHAKERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., "~: Falls, N. Y. 
A. K. Robins & Co., Inc., timore, Md. 


CORN TRIMMERS. 
Berlin Chapman Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
Morral Bros., Morral, Ohio. 
Sinclair Scott Co., Baltimore, Md. 
The United Co., Westminster, Md. 
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WHERE TO BUY — Continued 


CORN WASHERS. 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 

The United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KRAUT MACHINERY 


Berlin Chapman company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill 
A. K. Robins & Co., Inc., Baltimore, Md. 


CLEANERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Berlin Chapman Company, Berlin, Wis. . 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIL 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md 


HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
Sinclair-Scott Co., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


30 


STRING BEAN MACHINERY 


BLANCHERS 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, III. 
A. K. Robins & Co., ., Baltimore, Md. 


CUTTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIL. 
Nolan Machinery Corp., Rome, N. Y. 

A. K. Robins & Co., Inc., Baltimore, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SNIPPERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING KNIVES. 
Ayars Machine Co., Salem, N. J. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., ndianapolis, Ind. 
A. K. Robins & Co, Inc., Baltimore, Md. 


PEELING TABLES, Continuous. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SCALDERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


WASHERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co.,. Inc., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE EXTRACTORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE HEATERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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KETTLES. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PULPERS AND FINISHERS. 


Chisholm-Ryder Co., Niagara.Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


GENERAL SUPPLIES 


ADHESIVES. 
Dewey & Almy Chemical Co., Cambridge, Mass. 
BASKETS (Wood), Picking. 


BOOKS, on Canning, Formula, Etc. 


A Complete Course in Canning. 
A History of the Canning Industry. 
The Almanac of the Canning Industry. 


BOXES, Corrugated or Solid Fibre. 
Eastern Box Company, Baltimore, Md. 


BOXES (Wood). 


CANS, Tin, All Kinds. 


American Can Co., New York City. 
Continental Can Co., New York City. 
Crown Can Co., Baltimore, Md. 

Heekin Can Co., Cincinnati, Ohio. 

National Can Co., Inc., New York-Baltimore. 


CAN SEALING COMPOUND. 
Dewey & Almy Chemical Co., Cambridge, Mass. 


CLEANING COMPOUNDS, Cleansers. 
FERTILIZER. 
INSECTICIDES, Dusts, Sprays. 


INSURANCE, Canners. 
Canners’ Exchange, Lansing B. Warner, Chicago. 


LABELS. 


Gamse Litho. Co., Baltimore, Md. 
Piedmont Label Co., Bedford, Va. 
Simpson & Doeller Co., Baltimore, Md. ° 
Standard Printing & Litho. Co., Baltimore 


LABORATORIES, for Analyses of Goods, Etc. 
National Canners Assn., Washington, D. C. 


PASTE, CANNERS’. 


Dewey & Almy Chemical Co., Cambridge, Mass. 
F, H. Langsenkamp & Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SALT. 
SEASONINGS. 


SEEDS, Canners’, All Varieties. 


Associated Seed Growers, Inc., New Haven, Conn, 
Northrup, King & Co., Minneapolis, Minn. 

Rogers Bros. Seed Co., Chicago, IIl. 

F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEEDS, PEA AND BEAN. 


Associated Seed Growers, Inc., New Haven, Conn. 
Gallatin Valley Seed Co., Bozeman, Mont. 
Northrup, King & Co., Minneapolis, Minn. 

Rogers Bros. Seed Co., Chicago, IIl. 

F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEED, TOMATO. 
Associated Seed Growers, Inc., New Haven, Conn. 
Northrup, King & Co., Minneapolis, Minn. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 
SEED TREATMENT. 


SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y. 


TIN PLATE. 
FIELD WAREHOUSING AND FINANCING. 


‘ 


DEHYDRATION EQUIPMENT 


A. K. ROBINS & COMPANY. INC. 


BALTIMORE, MARYLAND 


Robins Combination Shaker-Washer-Blancher-Spray Washer 


We show herewith illustration of the Robins Combination Shaker- 
I Washer-Blancher-Spray Washer for use in connection with dehydrat- 


ing food products. 


We shall be glad to figure on equipment for dehydration upon re- 
ceipt of information regarding the products to be dehydrated; ton- 
nage per hour or day (state hours per day); what, if any, epuipment 
you now have, including the various items of machinery from the 


time the product enters the dehydrating plant until the same pro- 


duct reaches the dehydration period. 


Write for copy of our new 1942 catalog. 


BALTIMORE, MARYLAND 
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FOOD FOR FREEDOM 


OOD for America, for her fighting forces, for her allies, stands 
in the front rank of essentials for victory. We are piling 
up the harvested seed crops of this year, ready for distri- 


bution when you need them to begin the great planting of 1943. 


You, as packers, and we, as seedsmen, have at all times an im- 
portant part in maintaining high standards of nutritional value 
andtaste appeal. Today our responsibility is vastly increased, 
and in the extra work that we are doing lies the satisfaction of 
knowing thatin war, as in peace, our products are vital supplies. 


Associated Seed Growers, Inc. Main Office: New Haven, Conn. 


Breeders and growers of vegetable seeds since 1856 


Atlanta Cambridge, N.Y. e Indianapolis . Los Angeles Memphis 
Milford, Conn. Salinas San Antonio 


